Indian startups research ideas catch Germany’s eye
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Stuttgart/Hamburg: ‘Make
in India’ could well be Prime
Minister Narendra Modi’s
mantra during his foreign
tours, but India seems to be in
the reckoning in Germany for
its digital ideas and tourist
destinations and also as a pre-
ferred option to forge partner-
shipsfor innovative research.
Next January, when the
mercury will plummet to sub-
freezing levels in the pictur-
esque city of Stuttgart, locals
will check out options for a
warm vacation in India. The
world’s largest public trade
fair for tourism and leisure -
Caravan, Motor and Tourism
(CMT) - has Incredible India
as one of its partners for the
first time. The other two are
Switzerland and Denmark.
The event will showcase
the country’s many tourist
destinations from January 16
to 24 at Messe Stuttgart,
amongthetenbiggesttradeex-
hibition venues in Germany.
The fair has, in the past, part-
nered with tourism hubs of
Seychelles, Malaysia, Brazil
and Australia, among others.
India’s partnership is im-
portant to boost tourism num-
bers from a country where lo-
cals traditionally prefer to
vacation in neighbouring
countries. Partner status
brings with it the advantage of
a country being showcased
more prominently with better
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The town hall in Hamburg, Rathaus, is the venue of the India
Week celebrations to be held here from November 2 to
November 8. The week was first held in 2007 with five business
events. This year, over 50 events spanning cultural,
socio-political and educational fields will be held

detailingof destinations. “The
eventinJanuary will help Ger-
mans make plans for the sum-
mer,” said Andreas Wallbil-
lich, Messe Stuttgart’s team
director for communication.
Up north, the port city of
Hamburg is currently hosting
20 whiz kids from India, each
with a startup idea they will

showcase to potential inves-
tors at a three-day event. The
entrepreneurs work onmobile
platforms and are led by Gur-
gaon-based accelerator, GSE
The interaction has been
put together by Peter Kabel, a
‘serial investor’ and a frequent
flyer on the Indian tech space,
whohasseen itmetamorphose

Exchanging notes

Reel ties: The Indian Film Festival Stuttgart will be held for the
12thtime in StuttgartinJuly. Apart from film screenings,
business, acting and dance workshops will also be held. Around
40 films, both mainstream Bollywood and also documentaries,

will be screened at the festival

Spirited exchange: one of the oldest winery schools in
Baden-Wuerttemberg gets young people from farming families
inNashik each yearto trainthemin wine processing. Between
2007 and 2015, 11 students have come for the six-month training
that starts towards the end of spring and ends in December.

fromits outsourcingdaystoits
current e-commerce avatar.

Kabel gives a startup spin
to the make-in-India blitzkrieg
- build ideas in India, and sell
them in Germany. For him, In-
dia’s current cash crop is its
startup ideas in the digital do-
main that need a smart har-
vesting tool-one that first nur-
tures the idea and then gains
fromthe yield.

He is only too aware of the
stiff competition among po-
tential investors — the Indian
group is making the trip to
Hamburg via Silicon Valley. “Tt
is difficult not to look at India,
by far the largest market after
China. And China is not very
attractive today, it is 10 years
ahead of India and the wave is
atitspeak.InIndia, the waveis
just building up,” Kabel said.

What India thinksisalsoat
the centre of a study tour of
members of the European par-
liament, policy-makers and
journalists to India that the

Robert Bosch Stiftung is ar-
ranging in collaboration with
the European Council on For-
eign Relations, this Septem-
ber.

They will meet experts and
counterparts from various
fields to discuss India’s per-
spectiveand thestate of affairs
of Indo-European relations.
This dialogue is among many
other discussions, projects
and exchanges the foundation
is already undertaking and
has planned with India over
the next year.

Another partnership shap-
ing up falls in the ‘make in In-
dia’ category, but one that
would eventually also cater to
India or Indian needs.

The Hamburg University
of Technology and Symbiosis
International University
(SIU), Pune have partnered on
‘frugal innovation’ - which of-
ficials say is affordable excel-
lence, making products affor-
dable and customized to local

needs. “India has a distinct
style of 1nnovatmg that has to
be understood,” said Stephan
Buse, deputy director at the
university's Institute for Tech-
nology and Innovation Man-
agement.

Rajnish Tiwari, senior re-
search fellow at the institute,
whohasbeenscriptingthefru-
gal innovation programme,
said the partnership aims to
explore the challenges of fru-
gal innovation and the chanc-
esof itdoing well and also help
companies with concrete pro-
jects.

Why Pune? “Puneisnoton-
ly ahub of German firmes, ital-
S0 gives us access to several
truly innovative Indian com-
panies as well as expertise,”
Tiwarisaid.

“Besides, there is a huge
segment of an unserved mar-
ket in India that is aspiration-
al, which is an emerging mar-
ket for frugal innovations,”
said Aravind Chinchure, chair
professor of innovation and
entrepreneurship at Symbio-
sis. He hopes the exchange of
ideas and expertise at both
academic and industry levels
would eventually reflect in the
products that Indian compa-
nies come out with in the fu-
ture.

(This correspondent is in
Germany on the ‘Media Am-
bassadors India — Germany’
Sfellowship programme of the
International Media Centre
and Robert Bosch Stiftung)



