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ALIVE WITH POSSIBILITIES

uring the last three years, important
milestones have been crossed in the
two-way trade between India and
Germany. Among the 236 countries

and regions that Germany trades with, India
was 28th on the list of sourcing countries for
Germany and 27th most important destina-
tion for German exports in 2008. India's
annual bilateral trade with Germany is slated
totouch 20 billion Euros ($27 billion) by 2012.
Indian companies choose Germany for a
number of reasons. A major factor is
Germany's strategic location at the heart of
Europe, which makesita'Gateway to Europe'
for Indian companies keen to expand their
overseas markets. Also, R&D resources are
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also in the country's renowned universities,
science clusters and world-famous research in-
stitutes, which offer a large pool of skilled
employees with the know-how needed to help
innovative companies perform.

Businesses that have already been active
in Germany for years have reported positive
experiences in the business location.
Germany unites the advantages of Western
and Eastern Europe, strong purchasing power
and strong growth. The excellent infrastruc-
ture and the political conditions make Ger-
many an ideal investment location for Indian
companies.

Future-oriented industries in Germany go
hand in hand with the goals of Indian in-
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dustry, and information and communication
technology. Several Indian companies are al-
ready based in Germany. According to Indian
companies, thisnumber should double within
the next two to three years. Indians often cite
as reasons for success in Germany the high
level of technology, proximity to customers,
market size within Europe, highly qualified
workforce, as well as the flexible and helpful
support provided by German authorities.
Germany, in recentyears, hasbecome a fo-
cal point for investments by Indian multina-
tional enterprises. Between 2000 and 2007,
84 greenfield Indian investmentsin Germany
were monitored. Further, Indian multina-
tional enterpriseswere involved inat least 55
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tween 2001 and 2008. Judging by the num-
ber of acquisitions in the period 2003-2007,
Germany averaged just behind USA and UK
as target market for Indian investors.

In 2008, Indo-German trade appreciated
more than 1 billion Euro over the previous
years' figure to 13.4 billion Euro. Indian im-
ports from Germany, as well as exports to the
country, grew at nearly the same rate, with im-
ports growing 10.9% to 8.1 billion Euro, and
exportsincreasing 11.2%to touch 5.25 billion
Euro. According to statistics however, Indo-
German trade during first half of 2009 de-
clined 7% over the same period last year to
reach a figure of 6 241 million Euro. The
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Are you an investor interested in doing business in Berlin?
Berlin Partner provides all the support you need - professionally, quickly,

with no red tape and free of charge!
« Facts and figures on the Berlin business region

+ Information on business incentives and financing opportunities
+ Assistance in locating property and office space for your company
« Contacts to governments, banks, associations, networks and chambers of

commerce
+ Support in recruiting and training staff

Berlin Partner GmbH
Ludwig Erhard Haus
Fasanenstraf3e 85 | 10623 Berlin

Are you interested in working together to promote Berlin?

Berlin Partner member companies profit from an extensive network and

enjoy exclusive advantages:

« Berlin Partner’s 180 member companies form the business network in the

German capital.

+ We offer an exclusive platform for B2B communication with the region’s

most important players.

* By becoming a Berlin Partner member, your company signals its support for the
capital city and benefits directly from Berlin’s prominent brand name.
« Berlin Partner member companies are invited to exclusive events, provided fax

Women's Issues

with the latest in information and integrated into the corporate

communications of Berlin Partner GmbH

+ Berlin Partner member companies receive privileged access to political circles

and other Berlin networks

Managing Director: René Gurka
Chairman of the Supervisory
Board: Harald Wolf, Senator for
Economics, Technology, and

info@berlin-partner.de
www.berlin-partner.de
www.businesslocationcenter.de

phone +493039980-0
+493039980-239
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GERMAN companies have an excellent
reputationintheworld, and in Indiatoo,
for that matter. They represent "Made in
Germany" - a seal of quality that stands
forinnovation, cutting-edge technology
and a perfect combination of form and
function. The world's third largest econ-
omy and No. 1 export champion does
not consistsolely of global players, how-
ever. Numerous world-class small- and
medium-sized enterprises form the 'back-
bone' of the German economy.

Today, our companiesare upbeat to in-
vest in India. They want to engage in
joint-ventures and are eager to set up

their own subsidiaries. Inshort: They are
looking for long-term and sustainable
partnerships. German industry has al-
ways been more than a supplier of prod-
uctsin India. From August 1991 to March
2009 alone, cumulative German Foreign
Direct Investment amounted to 1.8 bil-
lion EUR in India- not counting re-invest-
ments by German companies. About
2,700 Indo-German collaborations and
more than 810 joint ventures are
presently in operation. And | am sure
that there is room for improvement:
many German companies are eagerly
looking forward to a further opening of

banking and insurance.

man market.

the Indian market, e.g. in the sector of

Onthe other hand, more and more In-
dian companies are heading for the Ger-

Germany is one of the most investor
friendly countries and we invite and wel-
come Indian firms who want to go to
Germany. After all, presence in the Ger-
man market means simultaneously access
to the whole of the European Union.
Moreover, we offer world-class infra-
structure and transport connectivity, a
highly skilled labour-force and good
terms regarding transfer of technology.

With bilateral trade having reached a
new peak of 13.4 billion EUR in 2008,
Germany is India's most important trade
partner in the European Union. Despite
the global financial and economic crisis,
| am optimistic that the foundation we
have laid so far will only foster more co-
operation. In many respects the German
and Indian economies are complemen-
tary to each other, Germany in top-end
manufacturing, and India in the IT and
service sectors. Therefore by working to-
gether, Germany and Indiawould be ide-
ally equipped to meet the challenges of
the future.

...Continued from page 1

setback in the two-way trade between
India and Germany was mainly on ac-
count of the sharp drop in Indian im-
ports from Germany, which went down
more than 13% during the first half of
2009 over the same period last year to
3557 million Euro. At the same time,
Indian exports posted a growth to reach
afigure of 2684 million Euro.

According to the Bundesbank, In-
dian FDI flows, measured in terms of
equity capital, into Germany between
2004 and 2008 leapt from 3 million
Euro to 33 million Euro, while Indian
FDI stocks in Germany climbed from
79 million Euroto 242 million Euro be-
tween 2004 and 2007. The Indo-Ger-
man Chamber of Commerce, which
boasts of more than 6,500 members,
listed some 120 Indian firms active in
the country just three yearsago and the
figure has doubled to 240.

Aggregate German direct invest-
ment (excluding the substantial rein-
vestment and other currently un-
recorded inflows) amounts to
approximately $3 billion, placing
Germany third among European in-
vestors, after the United Kingdom and
the Netherlands, and the seventh
overall. According to official figures,
new German direct investment in
2008-09 amounted to $629 million.
However, this figure only takes into
account direct money flows, not indi-
rectinvestment, and thusin no way re-
flects the real engagement of German
companies, which are expanding their
capacities, in particular through
reinvestment.

Despite the global economic crisis,
German automotive manufacturers
have increased their salesin Indiaand
the Indian market offered the German
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automotive industry huge opportuni-
ties in the medium and long term. In
the coming years, cooperation be-
tween the German and Indian automo-
tive industries will become even more
intensive and will be enhanced by a
jointworking group on the automotive
sector founded by the two countries.
The group brings together representa-
tives from the governments and in-
dustries of both the countries and their
common tasks focus on researching
and developing technologies for sus-
tainable mobility and issues concern-
ing international trade policy and mar-
ket access. The working group is also
intended to enhance cooperation be-
tween Germanand Indian institutions.

India's major exports to Germany in-
clude readymade garments, machin-
eryand instruments, electronic goods
and transport equipment while im-
ports from Germany consist of ma-
chinery (except electrical and elec-
tronics), iron and steel, machine tools
and organic chemicals. Since cooper-
ation with India cannot be divorced
from economic and political develop-
ments in the country, many projects are
carried out in close cooperation with
business associations (Chambers of
Commerce) and self-help organisa-
tions of small and medium-sized busi-
ness. Other significant ties between
India and Germany can be found in
chemical, automotive and mechani-
cal engineering and renewable energy
industries.

The potential for Indian investment
in Germany isunlimited. According to
the Economic Intelligence Unit, In-
dian FDI will grow from $9.6 billion
in 2006 to $35 billion by 2012. With
the way things are going, chances are
that asizable part of it will be headed
to Germany.

INDIAN FDI STOCKS IN GERMANY
(2004-2007, in EUR m)

242

131

2004

2005

- 1
2007
Souce: Bundesbank, 2009
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INTERVIEW: MR PRASAD CHANDRAN, CHAIRMAN & MD, BASF INDIA

To begin with, share with us a brief
overview of BASF’s activities in India.
BASF Group has 10 companies operational in
India including 2 publicly held companies -
BASF India Limited and Ciba India Limited

The other Group companies include - BASF
Styrenics Private Limited, BASF Coatings
(India) Private Limited, BASF Construction
Chemicals India Private Limited, BASF Asia
Pacific (India) Private Limited, BASF Catalyst
India Private Limited, BASF Polyurethanes
India Limited (100% subsidiary of BASF India
Ltd.),Ciba Research (India) Pvt. Limited, Dia-
mond Dye-Chem Limited (100% subsidiary of
Ciba India Limited)

BASF in India is engaged in the business of
manufacturing & marketing of Styropor®, tan-
ning agents, leather chemicals and auxiliaries,
crop protection chemicals, textile chemicals, dis-
persions and specialty chemicals, plastics, au-
tomotive and coil coatings, construction chem-
icals, polystyrene and polyurethane systems.

BASF was rated as the World's Most Ad-
mired Chemical Company by Fortune
Magazine. You must be delighted.

Yes, of course! Industry experts voted BASF top
position in the chemical industry in eight out
of nine categories, which included product and
service quality, innovation, social sustainabil-
ity, global competitiveness, financial sound-
ness and quality of management. This speaks
volumes about our commitment to grow sus-
tainably.

To be the mostadmired chemical company,
one needs to follow the philosophy of Stake-
holder Capitalism. Here, a business organiza-
tion considers itself responsible for the growth
and development of all the stakeholders. All
stakeholders - including shareholders, cus-
tomers, employees and society are equally
important.

BASF is a strict follower of the Stakeholder
Capitalism philosophy and has been managing
all the three dimensions of sustainable growth
- economic efficiency, environmental protec-

SHAPING THE FUTURE

tion and social sustainability.

BASF is one of the few leading companies
to integrate financial and sustainability re-
porting. We document our financial perform-
ance and provide solid examples of how sus-
tainability contributes to the success of our
company. Sustainability is an integral part of
BASF's strategy.

BASF's association with India dates way
back to 1890. How has this relation-
ship grown over the years?
BASF has a history in Indian of more than 100
years. India is one of the five strategically im-
portant markets in Asia Pacific for BASF.
BASF has grown both organically and
through acquisitions and divestures in this mar-
ket. Acquisition of Pushpa Polymers, acquiring
the crop protection business of American Cy-
namide, divestment of the dyes business to Dys-
tar and sale of printing ink business and the ac-
quisition of Engelhard and the construction
business from Degussa, reflects BASF's approach
to changing business environment. In Septem-
ber 2008, BASF SE worldwide took over Ciba AG.
BASF is continuously scanning and moni-
toring the business environment for further
growth opportunities in India.

What are the key growth drivers for
BASF in India ?

Many MNC's have set up their manufacturing
bases in India. In our opinion, there are various
advantages that India offers apart from costsin
becoming one of the most favorable destinations
for manufacturing. Some of these include: The
rapidly growing middle class. The proportion
of higher income families is expected to in-
crease from 14% to 25% in 2020.

The population composition is also amongst
the most promising in the world, with the me-
dian age being 25.1 years. The youth here are
investment oriented, debt open and experi-
mentative in nature, giving the country an edge.

India has rich analytical abilities, language
advantage, synergized with availability of
skilled technical force in manufacturing & R&D
atalllevels. The low capital and operating costs
for running plants are other added advantages.

The company is expected to double the
number of employees in research and devel-
opment by 2020, especially at its two major
R&D clusters in China and India. Currently,
BASF has 300 employees working in R&D at
15 sites in Asia Pacific.

LOCATE IN RHEINLAND-PFALZ
AND ENJOY THE DIFFERENCE

in Rheinland-Pfalz. When

searching for a suitable lo-
cation in the region, the state-
owned Bank "Investment and
Economic Development Bank
of Rheinland-Pfalz  (ISB)
GmbH"isyourfirst point of con-
tact. Togetherwith the Ministry
of Economics, Transportation,
Agriculture and Viniculture,
and in cooperation with the re-
gional development agencies,
ISB GmbH is a one stop agency
which promotes the regionsin-

I tis a wise decision to locate

CHRISTOPH V/OELKER
DIRECTOR - INVESTMENT
PROMOTION & FOREIGN

ISB GmbH.

vestment

Top position, efficientinfra-
structure, highly qualified
labour and a dynamic econ-
omy make the German State of
Rheinland-Pfalz an ideal in-
destination in
Europe. Bordering on France,
Belgiumand Luxembourg, the
State is an ideal location for
serving not only the German
but also the European market

A successful mix of large
and mid sized companies
throughout the business spec-

vestment and economic
potentials.

"We offer business develop-
mentunder oneroof. Eventually,
companies need reliable financial environ-
ment, especially in order to work success-
fully. As the central development agency of
the State, ISB GmbH offers the full range of
business development and investment sup-
port. This means simplified application pro-
cedures, short processing times, efficient sup-
portandstructural extremely favorable terms
and financial concepts of a piece. From a
combination of grants, loans, guaranteesand
investments, we put together the optimal
financing package. Worldwide, we support,
inclose cooperation with our Ministry of Eco-
nomicsin trade and economic cooperationis-
sues"says Christoph Voelker, Director Invest-
ment Promotion and Foreign Trade Support,

TRADE SUPPORT,
ISB GmeH

trummakesRheinland-Pfalza
performer par excellence. To
consolidate the innovative re-
sources in the state, business
and science work closely together and outdo
each other to achieve to perform. More than
20 universities and research organizations
keep training new generations of workers
and thus the region is bestowed with highly
skilled and trained workforce.
Rheinland-Pfalz is a home to world fa-
mous companiesonthe one hand, and the hid-
denchampions, the midsized traditional stal-
warts on the other hand. Among the
globe-spanning firms headquartered in
Rheinland-Pfalz are BASF (Chemicals),
Boerhringer Ingelheim (Pharmaceuticals)
and Schott (Glass). Other global players also
feel at home in Rheinland-Pfalz: Mercedes-
Benzwith itscommercial vehicles plantin Wo-

erth, Abott Laboratories (pharmaceuticals) in
Ludwigshafenand IBM's operation in Mainz

Hidden champions like Wirtgen, the con-
struction machinery maker, maintain their
headquarters in Rheinland - Pfalz so does
Canyon, the high-tech bike manufactures,
Hillebrand, a leader in global wine logistics
is also represented here.

"Chemicals, Automotive, metal produc-
tion and metal products are the top three in-
dustries in our State. Besides our Food pro-
cessing industry which ranks on the 4th
position can be of special interest to the In-
dian companiesconsidering itsgrowing con-
tribution to the Indian economy as well"
explains Voelker.

Especially in recent decades the car and
truck industry, has putits lasting mark on the
economicdevelopment of the state. The com-
mercial Vehicle Cluster ischarged with devel-

opingand exploiting yet more innovation ad-
vances in commercial vehicle production

"Rheinland-Pfalz iscommitted to develop
intelligent, resource-conserving material flow
recycling, energy efficiency and renewable en-
ergies" cites Voelker.

Inthe last fewyears, the trade between In-
diaand Rheinland-Pfalzis growingataround
15% p.a. The Sate offers enormous opportu-
nitiestoinvestorsinvaried sectors. Alsoto help
Indian companies capitalizes on this un-
tapped potential and to intensify the eco-
nomic relations between the state and India,
the State has opened Representative Offices
in Pune and Mainz.

For more details contact:

Mr.Christoph Voelker , Director - Investment
Promotion and Foreign Trade support, ISB GmbH,
E-mail: christoph.voelker@isb.rlp.de

{ expert speak }
GERMANY TRADE & INVEST

LEADING THE WAY FORWARD

ermany is the world's fourth
G largest economy and continues to

be the best-performing in Eu-
rope. Itis the fourth-largest by nominal
GDP in the world, and fifth by GDP
(PPP) in 2008. Since the age of indus-
trialization, the country has been a
driver, innovator, and beneficiary of an
ever more globalised economy. Ger-
many is the world's top exporter with
$1,498 trillion exported in 2008 (Eu-
rozone countries are included) and gen-
erates a trade surplus of 165 billion
Euro.

Standing for high quality and inno-
vation, the "Made in Germany" brand
has been a seal of quality for over a cen-
tury. Of the world's 500 largest stock market listed companies meas-
ured by revenue, the Fortune Global 500, 37 companies are headquar-
tered in Germany. Well known global brands such as Mercedes Benz,
SAP, BMW, Adidas, Audi, Porsche, Volkswagen, and Nivea are based in
Germany.

Foreign investors have also recognized this country's economic po-
tential. Currently around 45,000 foreign business are located in the
country. In an exclusive interview with Mr. Michael Pfeiffer - Chief
Executive, Germany Trade & Invest, we come to know more about the
country's potential and the activities of GTAI.

MICHAEL PFEIFFER
CHIEF EXECUTIVE,
GERMANY TRADE & INVEST

Kindly share with us a brief overview of the core functions
and scope of activities of Germany Trade & Investment.
Germany Trade & Invest is the foreign trade and inward investment
agency of the Federal Republic of Germany. The organization was
formed following the merger of the German Office for Foreign Trade
and Invest in Germany GmbH at the beginning of the year. Our mis-
sion is to promote Germany as a location for industrial and techno-
logical investments and to identify investors for the German market.

To carry out our mission, we advise foreign companies looking to
expand their business activities in the German market and provide
information on foreign trade to German companies that seek to tap
into foreign markets.

Germany Trade & Invest provides comprehensive and client-ori-
ented economic and industry data as well as information about calls
for proposals in foreign countries, investment and development proj-
ects, and legal and customs regulations. The promotion of economic
activity in Germany's new federal states, including Berlin, also forms
an integral part of our marketing remit.

Our growing partnership with German Chamber Network (AHKs)
allows German exporters and potential foreign investors alike to ben-
efit from a centralized first point of contact, with client-specific in-
formation and consultancy services all provided under one roof.
Germany Trade & Invest is headquartered in Berlin with an additional
office in Cologne.

Inherent advantages of Germany vis- a-vis other European
nations, conducive to attract potential investors/corpo-
rations globally?

Germany offers a number of advantages for foreign investors. First
of all, Germany is Europe's economic engine and largest domestic
market. And with our location at the center of Europe, we also act
asaspringbhoard to growing markets in the enlarged European Union
and beyond.

Germany once again retained its position as the world's number
one exporter in 2008. At the same time, we are the only G7 state to
increase its share of world trade in the last 10 years.

Some other factors include a well established educational and re-
search landscape with over 400 universities and 600 research insti-
tutes, a productive multilingual and highly qualified workforce, and
-according to arecent study - the world's best infrastructure in terms
of both transport and communications. Investors here are also met
with a high quality of live and dynamic society.

It is also important to emphasize Germany's increasing popular-
ity among foreign investors. FDI Stocks have grown by almost 50 per-
cent over the past five years, reaching a total of EUR 476 billion, ac-
cording to UNCTAD.

How significant is India in your scheme of things?
India and Germany have a solid trade partnership that is growing
stronger parallel to India's continuing economic growth. India ranks
second among Germany's most important trade partners in Asia. While
the main Indian imports to Germany are clothing (16 percent), chem-
icals (15 percent) and other textiles (9 percent), Indo-German trade
figures today stand at EUR 13.4 billion (Est 2008), growing by 11
percent over the previous year.

In India, there is currently strong interest in investments in Ger-
many's high-tech sectors.

What are the areas/sectors of economy in which you think
India and Germany can work together to improve bilat-
eral trade?

There is already a great deal of contact in a number of industries.
To name a few, the software and IT services industry, pharmaceuti-
cals, industrial machinery, equipment and tools, automotive com-
ponents as well as financial and business services are all sectors that
demonstrate strong cooperation between the two countries. In
2007, Indian FDI Stocks in Germany tripled to EUR 242 million, com-
prised of investments across the country in a diverse range of mar-
ket segments.

India and Germany have both played very important roles in the
development of high-tech industries, which makes increased coop-
eration in the future inevitable. India's rapid economic growth has
created anumber of opportunities for Germany and Germany in turn
offers benefits for Indian investors.

What has been the growth of Indian Investment in the re-
gion since last few years?

We have seen aclear upsurge in Indian FDI in Germany, which tripled
from 2004 to 2007, increasing from EUR 79 million to over EUR 242
million. Most notably, Indian FDI Stocks increased from EUR 131 mil-
lion to EUR 242 million between 2006 and 2007.

Roughly half of India's investment projects in Germany are in ICT
and software, making it the leading industry for investments. This
surge in Indian companies doing business in Germany will surely con-
tribute to the growth of trade between the two countries in the com-
ing years. In 2008 alone, Indian businesses invested almost EUR 2
billion in Germany, doubling their investment levels from the previ-
ous year. There were over 215 Indian companies doing business in
Germany in 2008 (source: Markus-Datenbank).

Two-thirds of all Indian companies and half of all new Indian FDI
projects in Germany are in this growing industry. To name a few, sub-
stantial investments from India over the last five years include Hexa-
ware Technologies, ICICI Bank, Wipro, Suntec, TATA Group, Mahin-
dra Forgings Europe AG, and CDP Bharat Forge GmbH.
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¥ DR. JoHANN NIGGL
EXecuTive DIRECTOR,
INVEST IN BAVARIA

Bavaria, with itsgross domestic prod-
uct (GDP) of 445 billion Euros, is
ahead of 20 of the 27 member-coun-
tries of the EU. Bavaria is amongst
highest purchasing power regionsin
the world.

Bavaria is the home to global
players like Adidas, Audi, BMW,
Siemens. In addition to a dense
network of SME and service
companies.

Investin Bavariaisthe central, sin-
gle-stop point of contact within the
Bavarian Ministry of Economic
Affairsfor all companiesinterested in
setting up and expanding business
units in Bavaria.

In an exclusive interview with
Dr. Johann Niggl, Executive
Director-Investin Bavaria, (Excerpts)

ADVANTAGE BAVARIA -
YOUR BUSINESS HUB IN EUROPE

Kindly share with us a brief
overview of the core functions &
scope of activities of Invest in
Bavaria.

Investin Bavariais the inward investment
and location marketing unit of the Bavar-
ian State Ministry of Economic Affairs,
Infrastructure, Transport and Technol-
ogy. Investin Bavariais jointly operated
by the State Ministry.

Aside fromthe acquisition of and sup-
port for inward investors, Invest in
Bavaria also promotes and markets
Bavaria as a top business location. We
take part in major trade fairsand indus-
try conferences, organize seminars, com-
pany and location visits for investors to
promote Bavaria-and Investin Bavaria's
range of services.

Kindly elaborate on the various
services offered to a potential
investor.

Our services range from the initial steps
to setup abusiness operation, the iden-
tification of the optimal location in
Bavaria to arranging contacts with po-
tential employees and customers. We
provide interested companieswith busi-
ness dataand information on publicsup-
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“Bavaria is Europe's High
Tech Mecca

BILL GATES - CHAIRMAN,
MICROSOFT

port and incentive schemes. Invest in
Bavaria facilitates initial contacts to rel-
evant public administration depart-
ments, industry and business associa-
tions as well as key networks.

Inview of the key importance of net-
works we provide detailed information
on and networking opportunities
through the Bavarian State Govern-
ment's so-called Cluster initiative.
Known officially as "Cluster Initiative
Bavaria". Cluster spokesmen and man-
agers create platforms that enable in-
dustry and science to forge new and in-
tensify existing ties.

Please enumerate few inherent
advantages that Bavaria as a re-
gionenjoysvis-a-vis other regions
in the country?

Bavaria'sideal geographical locationand
itsroleasakey hub of international trade
afford quick and easy access to all Euro-

BAVARIA'S CLUSTER
INITIATIVE

< 19 Cluster platforms within 5 Fields of
competence constituting all essential
sectors

« Funding For 5 Years 2006-2011. Aver-
age funding per cluster 2 Million Euro
for 5 year period

« Funding only for cluster management,
not projects

« Clusters facilitate partnerships be-
tween small and large companies

pean markets. Located in the very heart
of the European Economic Area (EEA)
with nearly half a billion consumers,
companies based in Bavaria are ideally
placed to access new EEA markets.
Bavaria hasestablished itselfasthe node
between East and West (Central & East-
ern Europe).

Bavaria's advanced infrastructure
offersinvestors maximum mobility and
flexibility. Be it rail, road, water or air -
Bavaria guarantees the speediest possi-
ble transport of passengers and goods.
Efficient, reliable data and information
exchangeisensured by innovative, state-
of-the-artinformation and communica-
tions technologies.

Bavaria's excellent universities and
its unique system of dual vocational
training combining theory with on-the-
job training for non-academic profes-
sions ensure maximum employee com-
petence. 11 universities, 17 universities
of appliedsciences, 12 Max Planck Insti-
tutes and 9 institutes of the Fraunhofer
Society make Bavaria a world leader in
research and development.

"New products, new businesses, new
markets" is the guiding principle of
Bavaria'seconomic policy. State govern-
ment and administration policies are
dedicated toenterprise-friendly admin-
istrative procedures, especially for SMEs,
attractiveemploymentconditionsand re-
liability in partnership with business to
ensure Bavaria's global competitiveness.

Bavaria is Germany's favourite holi-
day and tourist destination and enjoys
worldwide appeal.

According to you, which are the
primary sectors identified that

arestrategically aligned /compli-
mentswith Bavaria'sinherentad-
vantages?

Bavariaenjoysaleading position - nation-
allyandinternationally -in key technol-
ogy sectorssuchasinformation and com-
munications technology, biotechnology,
automotive, machinery, energy and
medical technology as well as satellite
navigation. The state government's Clus-
ter Initiative "Cluster Initiative Bavaria"
promotes intensive networking of in-
dustry and academia and gives high-
tech companies the opportunity toshare
know-howand develop innovative solu-
tions.The initiative's first thrust is the
proceeding with itscampaign of forging
clusters in 19 key sectors. Each of these
clustersis designed to further the devel-
opmentof the state-wide networks link-
ingcompanies, institutions of higher ed-
ucation, R & D institutes, and providers
of dedicated services and funds.

The Alliance's second thrust is to
forge cross-sector networks in each of
Bavaria'sregions, so asto create the syn-
ergies enabling these areas to realize
their technological potentials. The 5
fields of competence which forms the
cluster platformsare Mobility: Automo-
tive engineering; Railway technology,
Logistics, Aerospace, Satellite naviga-
tion, Environment: Biotechnologies,
Medical technologies, Energy technolo-
gies, Environmental technologies,
Forestry products, Food processing in-
dustry, Service and Media: Financial
services; Media, Advertising, Produc-
tion, Materials engineering: Materials
engineering; Chemical industries; Nan-
otechnologies, IT and Electronics Infor-
mation and communication technolo-
gies; High-performance electronics,
Mechatronics and automation.

Withanincrease in Indian Invest-
ments abroad, how is India posi-
tioned in your scheme of things?
India and Bavaria enjoy strong social
and economic relationship and this is
evident from the fact that Indo- Bavar-
ian trade volume stands at 2billion Eu-
ros (2008 est.). More than 500 Indo-
Bavarian  Joint  Ventures are
successfully operational here with
more than 100 Bavarian Companies
doing business in India.

INTERVIEW: MR. PETER LOSCHER, PRESIDENT & CEO, SIEMENS AG

Siemens AG is a
global powerhousein
electronics and elec-
trical engineering, en-
ergy and healthcare
sectors, kindly share
with us an overview
of each of Siemens
core business areas.

Siemensisrigorously ori-
ented to the global mega-
trends. These include cli-
mate change, which will
transformenvironmental
technologies into the
leading industry of the
21st century. At Siemens, green, energy-
efficient solutions are already generating
aquarter of our total revenue. And this is
increasing every day. We have the largest
portfolio of green technologies in the
world. In fiscal 2009 our customers re-
duced their CO2 emissions by 210 million
tonsby using green Siemens products. De-
spite the current economic crisis, we man-
aged toincrease our revenue by 11 percent
year over year up to 23 billion Euro in
20009. Green technologies will keep grow-
ing as if there was no crisis, whatsoever.
In addition to climate change, | see two
other megatrends: shifting demographics
and increasing urbanization. Already to-
day, more people live in cities than in ru-
ral areas, and life expectancy is continu-
ally increasing. Huge cities such as
Mumbai have to cope with major chal-
lenges. Residents expect agood quality of
life. They need clean air to breathe, good
water to drink and reliable electricity to
power their lives. People need affordable
healthcare. They also need to be mobile
and have adequate transportation systems
in place. Experts predict cities worldwide
will invest around 27 trillion Euro in ex-
panding their water, power and trans-
portation systems over the coming 25
years. With our unique green portfolio,
Siemens isthe perfect partner for sustain-

able urban development-
in India and globally.

Innovation and con-
tinuous  improve-
ments has been at
core of Siemens suc-
cess in the last 160
Years, with 55,000
patents, and 32,000
researchers and de-
velopers. Kindly help
us understand how
this has compli-
mented Siemens busi-
nesses worldwide.

Innovation has been our lifeblood ever
since the founding of Siemens. Today, we
think globally in terms of innovation: Our
main research and development centers
are located in India, China, Germany, Aus-
triaand the U.S. This global spread is cru-
cialand helps usstaying ahead of the curve.
Thus we are working on innovations and
new solutions every single day. And the fo-
cusisvery much ongreen technologies. Last
year we spent 3.8 billion Euro on R&D - of
which 1 billion Eurowent into green R&D.
And the share of green R&D is continu-
ously on the rise. We hold 14,000 green
patentsand currently some 100,000 of our
highly skilled employees are working full
or part time on our green portfolio. And to
show this innovation power in the field of
energy efficiency, we just illuminated the
biggest revolving star of the world - a star
which is a symbol of hope just a few days
before the world's climate summit in
Copenhagen. The so called Siemens Super-
star isan art project, where awindturbine
with 9.000 LEDs is illuminating the night
in munich - bringing the people to discuss
the importance of renewable energiesand
energy efficient lights. The 9.000 LEDs
only need the same energy as a hair dryer.
Technically it shows, how we can save en-
ergy with advanced technology in the fu-
ture. This is one way of paving the path of

the green revolution. And this green revo-
lution is lead by the industry - and especially
by Siemens!

Kindly elaborate on Siemens En-
ergy businesswith reference to new
breakthroughsinrenewable power
generation sources and whatcanwe
expect from the recent plans to ac-
quire Solel Solar Systems Ltd.

After having acquired our wind power busi-
ness in 2004 we have rapidly and highly
successfully expanded itand we are Num-
ber 1 in offshore. For the very first time we
are currently testing a floating offshore
wind turbine whichisanchored in 220 me-
ters of water with only three cables. Thisis
a technological revolution. We now want
to repeat our wind power success story in
the solar sector. With the acquisition of
Solel, Siemens is strengthening its market
position in the promising business of solar
thermal power plants, also known as con-
centrated solar power. Many regionsin In-
diaare perfectly suited for this technology
- where Siemens can be the partner of
choice. We are now capable of designing
and building entire solar farms and we
have become technology leader in the so-
lar thermal business, where we have avery
promising environment: Until 2020, this
market is expected to grow nearly 20 per-
cent per year and reach a total volume of
up to 23 billion Euro.

India is a growing market and is a
preferred market for Siemens with
awide presence across the country
that includes 20 manufacturing
plants and an extensive network of
sales and service offices. How has
the journey beenin Indiaso far with
regard to its business & ongoing
projects in India?

We have strong roots here in India where
we've been active for way over 150 years.
Werner von Siemens was personally in-
volved in the legendary construction of the
first telegraph line connecting London
and Calcutta in 1867. Ever since we are
anintegral partof India'seconomy. Today
we run 19 factories and let alone set up
three new factories in the energy sector
over the last two years. We currently em-
ploy some 17,000 people. India is a very
important market for us. We are here in
India - for India, even in times of eco-
nomic downturn. This pays off. Although
India's economy has slowed down
Siemens India showed a robust and sta-
ble performance. Net profit after tax rose
by 76 percent year over year. And let me
just mention one of our latest wins. In
September we were selected by Power
Grid Corporation of India Ltd for two proj-
ects amounting to Rs 3,600 million for
turnkey 765 kV substations each at Gaya
in Bihar and Ranchi in Jharkhand.

in Bavaria
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PeTRA WASSNER
CEO,
NRw.INvEST GmBH

North Rhine-Westphalia (NRW)
has become increasingly attrac-
tive for foreign investors for
several years. At 27.7 percent
(EUR 175.6 billion) the state
recorded the highest direct invest-
mentshare of all 16 federal states
in Germany at the end of 2007.
More than 11,500 foreign compa-
nies from the most important in-
vestor countries control their
German or European operations
from NRW.

24 of the 50 top-selling German
companies (not counting banks
and insurance companies) are
based in NRW. NRW is home to
large industrial corporations of
world standing as well as dozens
of smaller companies which are
leaders in their respective busi-
ness fields. The industrial salesin
NRW increased in 2008 once
again: by 3.4 percent to EUR 366
billion - which is 21.1 percent of
industrial salesin Germany. 19.6
percent of the employed popula-
tion of NRWwork inthe industrial
sector.

In an exclusive interview with
Ms. Petra Wassner, CEO -
NRW.INVEST GmbH, we come to
know more about the region and
the reasonsthat makesitanideal
investment destination

(Excerpts)

Kindly share with usabriefoverview ofthe core
functions & scope of activities of NRW.INVEST
The mission of the state-owned economic development
agency NRW.INVEST is to market North Rhine-West-
phalia as an investment location and to acquire foreign
direct investments for North Rhine-Westphalia. Foreign
and German companiesare supported intheir investment
projects and/or their settlement in North Rhine-West-
phalia - support which they receive throughout the
entire process of establishing their business. The services
offered by NRW.INVEST range from comprehensive
information about North Rhine-Westphaliaasan invest-
ment location and tips regarding tax and legal aspects
to information on the state's economic structure and
sectoral clusters.

NRW.INVEST GmbH, which has its head office in the
state capital Diisseldorf, wasestablished in 1960. The state
of North Rhine-Westphalia, represented by the Minister
for Economic Affairsand Energy, isthe sole owner. Inad-
dition tosubsidiaries in Japanand the USA, NRW.INVEST
operates representations in China, India, Korea, and
Turkey.

Kindly elaborate on the various services of-
fered to a potential investor.

The expertsat NRW.INVEST identify and acquire poten-
tial international investors for North Rhine-Westphalia,
analyze investment projects and offer suitable locations
for them in the state. We arrange appointments for ne-
gotiationswith all those involved in the approval process
and accompany the process to its successful conclusion.
For investors who have already set up business in North
Rhine-Westphalia, NRW.INVEST provides particular as-
sistance with expansions, start-ups and spin-offs. In do-
ingso, NRW.INVEST works closely with the local and re-
gional economic development agencies in the state, the
Ministry for Economic Affairs, firms, federations, cham-
bers of industry and commerce, and other associations
geared to economic interests.

With the innovative concept of a "creative economy"
North Rhine-Westphalia continues to strengthen its ap-
peal asaneconomic location. We want to be Europe'sin-
novation location No 1, with a solid basis of a strong in-
dustrial society; we develop new ideas, products and
services in creative ways.

Please enumerate few inherent advantages
that NRW as a region enjoys vis-a-vis other re-
gions in the country?

Firstly, North Rhine-Westphalia (NRW) is located in the
heart of Europe. It is the most populous and the most
densely populated of the 16 federal states in Germany.
18 million people live on an area of 34,086 square kilo-
meters. Almost 150 million people live within about a
500-kilometer radius of the state capital, Dusseldorf.
This represents 1/3 of all consumers and 45 percent of
the purchasing power in the EU. The inhabitants of NRW
alone spend EUR 316 billion on private consumption
every year. Which goes on to say that the potential con-
sumer marketexists hereitself notto mention thatitserves
as the gateway to the rest of Europe.

Secondly, nowhere else in Germany do industry-re-
lated service providers (e.g. consultancies, engineering
offices, EDP, R&D) - many of which are business partners
to industrial companies - contribute so much to innova-
tion and value added as in NRW. The strength of indus-
try in NRW is due in no small measure to the strength of
these industry-related service providers.

Thirdly, 17.3 percent of German exports are “Made in
NRW" (172 EURDbillion). The total trading volume of NRW
from imports and exports amounts to EUR 362 billion.
NRW is an attractive location for trading companies: 18
of the 50 largest German trading companies are based
here (Metro, Rewe, Aldi).

Withvibrantcities like Cologne, Duisseldorf, Essenand

Dortmund, NRW is the world's number one trade fair lo-
cation. More than 60 internationally leading trade fairs
attract approximately 6 million visitors every year.

NRW has 64 universities and technical colleges with
justunder 478,500 students guaranteeingadynamicre-
search and development landscape. Nearly 50 technol-
ogy centers and around 60 non-university research fa-
cilities form the densest research network in Europe and
provide ideal conditions for technology transfer.

Moreover one can vouch for the excellentmulti modal
transportation infrastructure whichisanimportant part
of modern day business- fast, reliable, accessible and well
connected.

Lastbut certainly notthe least, the regionisliving cul-
ture . The theaters, ballet and opera houses with their
enthusiastic performances enjoy afine reputation beyond
the borders of the state.

According toyou, which are the primary sectors
identified that are strategically aligned /com-
pliments with the region's inherent advan-
tages?

We like to believe and provide investors with optimal eco-
nomicconditionsand an extremely attractive setting for
almost all kinds of business. The economic structure of
North Rhine-Westphalia is characterized by a balanced
mixture of traditional industries, innovative economic
sectors and services. The spectrum of industries ranges
from waste disposal to future energies, and the variety
of products from gingerbread cookies to cyanogenic
compounds.

Anyone investing in North Rhine-Westphaliawill find
practically all raw materials, intermediate products and
B2B services on the procurement side, and have access
to industrial and private customers with high purchas-
ing power on the sales side.

At the same time, the economy in the state is partic-
ularly strong in certain areas: in the chemical industry,
metal production and processing, the manufacture of
metal products, the rubber and plastics industry, mechan-
ical engineering, logistics, energy supply, the ICT indus-
tryand the health careindustry. Interms of their economic
strength, their degree of specialization, and theiremploy-

Copyright: Vermessungs- und Katasteramt der Landeshaupistadt Dusseldort

NRW. INVEST

YOUR INVESTMENT
PARTNER IN EUROPE

NRW - INDIA

Foreign Direct Investment
2004 - 2007 (in EUR million)

3,898

1,939 2,580
2,015

2004 2005 2006 2007

B NRW inIndia | Germany in India

Source: Deutsche Bundesbank 4/2009,
data: as of end of respective years

ForeignTrade NRW - India

NRW's share of Germany's foreign trade with India (2008)

NRW
252 %

Germany's exports 2008:
8.1 EUR bn

Germany's imports 2008:
5.2 EUR bn

Source: ITNRW, March 2009

ment development, these segments are above average
when compared on both a European and German scale.
This is the reason why these and other sectors of indus-
try are of particular importance in North Rhine-West-
phalia.

Which are the major countries /markets that
have significant investments in the region?
Ourmaininvestor countriesinclude the Netherlands, the
USA, France, Great Britain, Spain, Switzerland, Italy,
Japan and Finland. If we disregard Luxembourg on the
grounds of its tax system, the Netherlands are then the
biggest investor in NRW, accounting for 19.7 percent of
the direct investment volume in the state, followed by
the USA with 10.2 percent.

However, we are very optimistic about the potential
of few emerging markets and developing economies, and
Indiahappensto be one of our major focus areas. We rec-
ognize the potential of the Indian investorsand help them
grow their business in Europe and the world.

Your message to the potential investors from
India

Ourinnovative strength, creative environmentand high
quality of life serve to distinguish North Rhine-\West-
phalia, Germany's most populous economically power-
ful region as a business location.

My message to the business people of India is this:
Come to North Rhine-Westphalia, come to Europe's new,
leading region. Get to know us. Ask one of the numer-
ous Indian companies that have successfully settled here.
Conquer a new market and let us do good business to-
gether.

Icanassure you: in no other European region will you
feel as at home as in North Rhine-Westphalia.

NORTH RHINE- WESTPHALIA
THE INDIA CONNECTION

Gotak C. Misra

CHIEF REPRESENTATIVE,
NRW.INVEST
INDIA/PUNE

focus economies and we believe

that Indian investors and busi-
ness community can leverage their
business opportunities by having
their presence in this region

If we look at the numbers, the ex-
ports figures between India and
NRW stand at 2.1 billion Euro and
importsare at 1.4 billion Euros. This
constitutes around 25% of the total
foreign trade between India and
Germany.

Almost one-fourth of Foreign Di-
rect Investment from India to Ger-
many is attracted by NRW. The re-
gions boast of a presence of 100
Indian Companies such as
Tata,Wipro, Sona, Mahindra, ESSAR
Steel, Corus, CDP Bharat Forge,
Ashok Leyland, Tech Mahindra, Su-
zlon to name a few

Itis pertinentto mention here that
around 5600 people are employed by
Indian companies here with annual
sales for more than Euro 2 billion

Breakup of the Indian investments
sector-wise are as follows- 70% in
imports/export, wholesale retail and
sales/marketing, 20% in the service
sector and 10% in industrial sector .
50% having their office locations in
the highly developed cities such as
Dusseldorf and Cologne

Receiving special support from
the state government, existing eco-
nomic clusters are bundled here.
The industry-specific networks gen-
erate projects which would not have
been possible without the cumula-
tive competencies of the companies
and the specialized research insti-
tutes involved. In thisway, co-oper-
ations are formed between firms
along the value added chain and re-
search institutes with the objective
of developing innovation and
growth potential.

Our interest for India is evident
from the fact that we have a repre-
sentative office in Pune dedicated
to provide updated information on
NRW as a business Location, its en-
vironment and investment climate,
legal and social formalities, cities
and office locations trade fair and
market opportunities.

I ndia s certainly one of our major
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ADVANTAGE NORTH RHINE-WESTPHALIA:
10 REASONS THAT MAKES IT AN IDEAL INVESTMENT LOCATION
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GERMANY'S INVESTMENT LOCATION NO. 1

With over 500 billion euros, North Rhine-
Westphalia (NRW) generates more than
one-fifth of Germany's entire gross do-
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mestic product - which puts it distinctly
ahead of the other federal states. NRW is
ranked 17thin the world, placing itahead
of countries such as Turkey, Belgium and

Athens

Nicosia

Sweden. North Rhine-Westphalia is the
land of decisionmakers. One out of every
two of Germany's 50 highest-turnover
companiesis based in North Rhine-West-

phalia: Bayer, Bertelsmann, Deutsche
Telekom, Deutsche Post World Net, E.ON,
Metro, REWE, RWE and ThyssenKrupp.

ONE OF THE LARGEST EUROPEAN MARKETS
With a total of 18 million inhabitants -
which corresponds to the population of
Australia - North Rhine-Westphalia is the
most densely populated state of Ger-
many's 16 federal states. More than 17
percent of German exports are "made in
NRW"and 23 percent of German imports
are shipped into North Rhine-Westphalia.
If it were an independent exporting na-
tion, the federal state would rank 18th in
theworld - nearly level with Spain and Tai-
wan. Itstotal trade volume amountsto ap-
proximately 362 billion euros.

THE GATEWAY TO EUROPE

Mobility is one of the key requirements for
competitiveness. Asone of the highest-ca-
pacity transportation hubs in Europe,
North Rhine-Westphalia offers optimal
conditions for transport and traffic. This
includes some 2,200 kilometers of ex-
presswaysand 17,000 kilometers of high-
ways and state roads. With a total of 8,000
kilometers, North Rhine-Westphalia has
the densest railway network in Germany.
Seven international airports provide con-
nectionsto all the continentsin the world.
Around 700 kilometers of waterways en-
sure access to Europe's most important
seaports and link North Rhine-West-
phalia's 120 ports, including the world's
largest inland port in Duisburg.

WORLD-CLASS RESEARCH AND
DEVELOPMENT

As a high-tech location, North Rhine-
Westphalia is world-class. Here, busi-
nesses find ideal conditions for an efficient
transfer of know-how and technology.
NRW is home to more than 60 non-uni-
versity research facilities, nearly 50 tech-
nology research centers and 59 universi-
tiesand technical colleges. Among these

are, for example, the elite university
RWTH in Aachen, the Research Center
Jilich, the German Aerospace Center, 14
Fraunhofer Institutes and 12 Max Planck
Institutes as well as 10 institutes of the
"Leibniz Association." For this reason,
North Rhine-Westphalia has the densest
research network in Europe.

HIGHLY QUALIFIED WORKFORCE

Just under 463,000 students, 57,600 of
them foreigners, representahuge pool of
qualified junior staff. Each year, the NRW
state governmentinvests 160 million Eu-
ros to be able to admit an additional
160,000 students to its universities within
the next decade. Furthermore, the job
market in North Rhine-Westphalia offers
awide range of excellently qualified em-
ployees. And their high rate of productiv-
ity guarantees favorable labor costs.

THE WORLD'SBIGGEST TRADE FAIR LOCATION
With Cologne, Dusseldorf, Essen and
Dortmund, North Rhine-Westphaliaisthe
world's number one trade fair location.
More than 60 internationally leading
trade fairs - such as anuga, photokina,
MEDICA, drupa, E-World energy & water
or boot (boat) - attract around six million
visitors each year.

COMPETITIVE TAX SYSTEM

Over the past few years, the investment
conditions in North Rhine-Westphalia
have continually improved. With an av-
erage tax rate of 29.8 percent for busi-
nesses, Germany remains extremely com-
petitive.

FIRST PLACE IN SECURITY ISSUES

Security is the most important reason
when choosing an investment location. As
a traditionally internationally oriented
location, North Rhine-Westphalia is the
safest German state. Of the 20 metropol-
itan cities with the lowest crime rate in
Germany, 11 can be found in NRW. Biele-

feldand Wuppertal are the nation's safest
cities with populations of more than
200,000 inhabitants. With Gelsenkirchen
(4th place), Ménchengladbach (7th), Es-
sen (9th) and Duisburg (10th), four more
of North Rhine-Westphalia's cities rank
among the top 10. These are closely fol-
lowed by Aachen (12th) and Oberhausen
(15th) as well as Munster (17th), Dort-
mund (19th) and Krefeld (20th).

EXCELLENT PROPERTIES AND REAL ESTATE
NRW offers numerous commercial prop-
erties near economic centers at compet-
itive prices. Similarly attractive is the cur-
rent level of rental prices. NRW.INVEST
supports potential investors in their
search for and selection of suitable objects.
Visit www.germansite.com for detailed
geographic dataregarding the more than
1,000 available commercial sites as well
as contact information free of charge.

ONE OF EUROPE'S RICHEST CULTURAL
LANDSCAPES

North Rhine-Westphalia entices with
one of Europe's most impressive natu-
ral and cultural landscapes. Although
the federal state is densely populated,
three-quarters of it is comprised of na-
ture and green spaces. The landscape is
characterized by 15 natural preserves,
more than 200 lakes and dams as well
as several romantic moated castles.
30,000 artists and performers call NRW
their home, and more than 180 theatres,
ballets and opera houses offer a wide
range of cultural activities. The federal
state is not only able to call nearly 680
museums its own, but also has four
buildings that have been named UN-
ESCO World Heritage Sites: the cathe-
dralsin Cologne and Aachen, the Zeche
Zollverein colliery in Essen and the Au-
gustusburg castle in Brihl. The city of
Essen has been named the European
Capital of Culture 2010 on behalf of the
Ruhr metropolitan area.

WE

THE NEW
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BERLIN PARTNER GMBH

THE FUTURE
|S HERE

erlin is evolving steadily into one of Eu-
rope's top destinations for international
travelers. In 2008 the city hotels wel-
comed some 7.9 million guests and
booked 17.8 million overnight stays.

Berlin's thriving arts scene, unparallel cultural
treasures, electrifying nightlife and exhilarating ar-
chitecture has established itself as a cultural, polit-
ical and business centre globally.

Come Oct 2011, and Berlin shall add another
feather on its cap with the opening of Capital Air-
portBerlin Brandenburg International (BBI'), thanks
to its strategic location at the geographic centre of
the new Europe :Travel times to Europe, Asia and
the Pacific rimisan hour shorter than from other ma-
jor airports in Western Europe. No wonder BBI will
be Berlin & Brandenburg's gateway to the world.

Currently the Berlin Brandenburg region has two
Airports offering the very best connections for the
greater Berlin region: the fast growing Schoenefeld
Airport (SXF) to the south -east of Berlin and the in-
ner -city airport Tegel (TXL).

"With the volume of traffic to and from Berlin ris-
ing rapidly, the capacities of these two airports will
soon be exhausted and so the stage is set for the fu-
ture-in September 2006, we started working on ex-
panding Schoenefeld Airport into the new Capi-
tal Airport Berlin Brandenburg International (BBI)",
says Ralf Kunkel, Head of press office and
spokesman, Berlin Airport.

From 2011, all air traffic for the Berlin Branden-
burg region will be concentrated at the Airport in
the south-east of the city. As a result, in the first
phase Tempelhof Airport was closed in October
2008 and Tegel Airport will close following the
opening of BBI.

CURRENT FACTS AND FIGURES

Berlin Airports has witnessed a record growth in
2008, for the first time in the company's history;
21.4 million passengers flew to and from Berlin,
ranking the city third nationwide in terms of pas-
sengers volume.

CHRISTOPH LANG
HeAD oF CORPORATE

COMMUNICATIONS/PR, [
BERLIN PARTNER GMBH 8

Inthe 'European Cities & Regions of the Fu-
ture Award 2008/2009', Berlin won due
toitsexcellent promotional strategy, clearly
explained investment incentives, overall
attractiveness to FDI, heritage, hospitals,
housing and universities.

An exclusive interaction with
Mr. Christoph Lang - Head of Corpo-
rate Communications/ PR, Berlin Partner
GmbH. (Excerpts)

Kindly share with us a brief
overview of the core functions &
scope of activities of Berlin Part-
ner GmbH

Berlin Partner GmbH is the central con-
tactagency in Berlin helping investors set-
tle in the city, assisting local companies
inall matters relating toforeign trade, and
promoting the capital asa business loca-
tion. The agency receives the majority of
itsfinancial supportfrom private compa-
nies and is commissioned by the Berlin
State Senate to develop and implement
location marketing strategies and capital
city promotion.

Kindly elaborate on the various
services offered to a potential in-
vestor. Please also mention about
"FDI Atlas" and the recently re-
launched"Business Location Cen-
ter".
169 prominent German and interna-
tional private "partner" companies sup-
port Berlin Partner and share acommon
interest in promoting the capital on are-
gional, national and international level.
Berlin Partner publicizes the city's
strengthsand future prospects, develops
advertising campaigns, initiates and or-
ganizes events and maintains strong
Berlin networks. The company also offers
comprehensive settlementservicestoin-
vestors free of charge.

Our "Business Location Center" pro-

vides investors with the most important
and up-to-date economic information.
We also offer special services and prod-
ucts designed to support a settlement
and/or expansion in the capital city, in-
cluding a real estate portal and the Busi-
ness Welcome, Business Financing, Busi-
ness Locating and Business Recruiting
Packages. Local Berlin companies are
provided with comprehensive informa-
tion regarding all matters relating to for-
eigntrade. Thisincludesthe search for co-
operation partners, the organization of
joint trade fair appearances, as well as
shared business trips abroad. Enterprise
Europe Network and the "Business Rep-
resentation Berlin-Brandenburg"in Brus-
selsarealsoavailable toanswer any ques-
tions regarding the European Union.

The"business service," offered by the
city's local authorities working together
with other service partners, is new. It
bundles the skills of various institu-
tions, provides individual service pack-
ages and supports Berlin-based com-
panies in achieving growth. Its goal is
to create new jobs and secure existing
ones, to increase companies' competi-
tiveness and strengthen the city as a
business location.

Please enumerate few inherent
advantagesthatBerlinasaregion
enjoys vis-a-vis other regions in
the country?
Berlinislocated at the heart of Europe and
provides investors with excellent busi-
ness opportunities because of highly
qualified employees, diverse scienceand
research communities, a state-of-the-art
infrastructure, affordable propertieseven
in the most sought after areas and 6 mil-
lion consumers are domiciled here.

Berlinattracts young and creative en-
trepreneurs as well as business decision-
makers, because of its wealth of cultural,
sporting and recreational activities, citi-
zens from over 180 countries are among
the 3.4 million inhabitants, multilingual
employees

The new Berlin-Brandenburg Inter-
national airport (opening 2011) has the
potential to become a hub for intercon-
tinental flights. This could enable Berlin
to become a "Gateway to Asia."

With its melange of advanced tech-

“The DI study shows Berlin has
huge potential as a business loca-
tion. The economic strategy of the
last few years of strengthening fu-
ture-oriented industries in a tar-
geted manner is now beginning to
bear fruit. ”

-HARALD WOLF

BERLIN MAYOR AND SENATOR FOR
ECONOMICS, TECHNOLOGY &
WOMEN'S AFFAIRS

nologies and fully modernised tradi-
tional-type industries, the Berlin indus-
tryand commercial landscape offersclear
opportunities to newcomers and suppli-
ers who want to make contact with the
growthindustries of the future. An attrac-
tive environment for doing business
makes investing in Berlin-Brandenburg
an easy choice.

Accordingtoyou, which are the pri-
mary sectors identified that are
strategically aligned /compli-
ments with Berlin's inherent ad-
vantages?

Berlin has emerged as an international
service center, more than 75 % of Berlin-
Brandenburg's employees work in the
service sector andis counted mostimpor-

tant economic sector with high growth
rates, Berlinisthe seat of the federal gov-
ernment, embassies, associations and
lobbyists, A large local market of 6 mil-
lion consumers. It isalso an ideal testing
ground for innovative services.

Berlin is set to become the place for in-
dustrial companies specialising in intel-
ligent products. The industrial sector in
the capital region has a future oriented
outline. High tech industries like Biotech-
nology , Medical technology, Environ-
mental technology is actively thriving
here.

Transport systems technology, Infor-
mationand communications technology,
Laser technology, nano-technology, op-
ticsareall represented here . Some of the
renowned names include Bombardier
Transportation GmbH, Daimler, BMW
Group, Continental, SOLON SE, Inven-
tux Technologies AG, ORACLE, NETFOX
AG, SULFURCELL Solartechnik GmbH
etc

More than 1,000 companies in the
capital region can be counted in the en-
ergy and environmental industry. Focus
pointsare biotechnology, waste manage-
ment and recycling. Innovating energy
technologies are shaping the future of
the region's research and industrial sec-
tors. The share of "renewable" sources in
the region's power production is at 13%.

Solartechnology isone of the mostin-
novative and fastest growing sectors in

the German capital region. The entire so-
lar value chain is represented in Berlin-
Brandenburg.

20 pharmaceutical companies ,200
medical technology companies ,180
biotech companies, 19 non-university re-
searchinstitutes,5 universities, 3techni-
cal collegeswith life science courses.The
capital region is one of the most promi-
nent locations in Germany in the fields
of medical technology and biotechnology.
Few major enterprise already based here
include Shire, Biotronik, Pfizer, Bayer
Schering etc.

Bio-campus Berlin-Brandenburg - the
concentration of eight major technology
parks in the region is unequalled in Ger-
many.

The linksbetween the traditional me-
dia industries and the digital and
telecommunications sectors in the capi-
tal region are excellent. Every day, the net-
work of players grows from all areas of
the mediavalue chain. Apartfromthein-
dustrial heavyweights, itis primarily the
many specialistsmall and medium-sized
enterprises that are represented in the
media region, complemented by a di-
verse start-up scene.

The market-driven approach of the
existing mediaand communication com-
panies such as IBM, Motorola, Nokia
Siemens Networks, MTV Network Ger-
many, Sony etc. leads to constant new
developments.

' RELAUNCHED I!
BUSINESS LOCATION CENTER

The Business Location Center (www.businessloca-
tioncenter.de) from Berlin Partner GmbH has been
relaunched. It's now more informative and even more
user-friendly and service oriented than ever before.
The 500-page online business portal and its two
showroom versions provide in-depth information on
every aspect of Berlin. Potential investors can get tai-
. lored sector-specific and labor market data, informa-
tion about the region, real estate offers, details on aid

== programs, and zoning maps. The foreign trade pages

. have also been reworked completely, and have sub-
" sequently been renamed "Worldwide Business".

The Business Location Center 3D virtual city model
has also been expanded and made even clearer.

"At arate around 7%, Berlin Airports was grow-
ing much faster last year than other commercial air-
ports in Germany", adds Simon Miller, Head Avia-
tion Marketing, Berlin Airport Company

The number of services connecting the German
capital with the rest of the world is increasing con-
tinuously. In 2008, a total of 84 airlines landed at
the two Berlin Airports boasting of a tightly knit Eu-
ropean route system.

"Berlin served a total of 171 destinations in 52
countriesin 2008, 127 of whichwere in Europe", adds
Simon Miller.

With non stop flights from Tegel to New York,
Bangkok, Doha, the range of long haul flights offered
is constantly increasing. Since September 2008
Berlinisalso directly connected to the Chinese cap-
ital Beijing.

Both the existing airports, Schoenefeld adynamic
commercial airport offering attractive services and
large number of European point to point connections
at affordable prices compliments to Tegel Airport;
popular as Berlin's busiest business airport offering
services in addition to Europe but also to USA and
Asia. Most of the traditional network carriers and
international airline alliances are based in Tegel.

"Servicesisatop priority at our airports, from VIP
services , internet points or evening -before check
-in, conference facilities etc .visitors can also relax

and comfortthemselvesin many loungesaswellin-
dulge in some pure gastronomical delights”, adds
Ralf Kunkel.

Moreover, RalfKunkel adds, "For many years now,
Berlin Airports have pursued a comprehensive pol-
icy of environmental management. Thisis partof the
company's ongoing commitment to environmental
protection as a strategic corporate objective".

PEEK TO THE FUTURE

Capital Airport Berlin Brandenburg International
BBI, will be one of the most modern airports in Eu-
rope-that is efficient, compact, cosmopolitan with
a state of the art industrial architecture, providing
business travelers, tourists and related enterprises
with a high tech airport that offers the ideal acces-
sibility, international flight connections, adedicated
motorway exit and a railway station directly below
the terminal.

"The BBI concept envisages an airport with short
distances, terminal located between the two paral-
lel take-off and landing runways. With six levels, the
midfield terminal willaccommodate 27 million pas-
sengersannually in the initial configuration. Depend-
ing on the passenger volume, the airport can be ex-
panded between 40 and 45 million passengers”,
explains Ralf Kunkel.

Inthe course of development the total surface of
the new airportwill cover 1470 hectares-the equiv-

BERLI

READY FOR
THE TAKE OFF

alent of 2000 football fields. According to the cur-
rent plans, the terminal's main pier will have 15 jet-
ways and the south pier 10 jetways.

BBI will offer 85 aircrafts parking positions and
all services at BBI from domestic and European to
intercontinental flights will be handled under one
roof in the central terminal (One Roof Concept). In
a typical peak business hour BBI will be equipped
to handle 6500 passengers efficiently.

"Ensuring the rapid, reliable transportation of
people and cargo isour key aim and we are commit-
ted to efficiently meet this objective by combining
domesticand international connections with excel-
lentroad and rail services", points out Simon Miller.

At the heart of the new airport grounds,
in front of the main terminal an airportcity ™
istobe developed, anew centre for services
industry is taking shape together with pres-
tigious hotel complexes and a conference
centre; the facilities will provide extensive
offices spaces, restaurants and retail out-
lets etc.

Justafew minutesto the north eastaBBI
Business Park Berlin is being developed.
The new business complex will offer in-
vestors and incoming companies a unique
opportunity to benefit from all the advan-

~Th

tages of this prime location. The business park shall
offeraselection of sites, which can be flexibly divided
up into individual , made to measure plots suitable
for use as a commercial and industrial purpose.
BBIwill be agood opportunity for the region. The
improved infrastructure will facilitate ongoing struc-
tural change in the region and stimulate further
growth. In addition the tourism, convention and
trade fair industries stand to gain substantially.
"We have already earmarked few countries were
we see a great potential for tourism inflow. India is
certainly one of our very focus markets; together with
GNTB we have formed an India Pool where Berlin
Airport is an active member and the group con-
stantly visits India to promote the region's
I extraordinary touristic opportunities; in
addition to this we are also discussing po-
tential collaborations with various Indian
airlines companies to partner with us",
adds Miller
Itcertainly seemsthe teamisextremely
passionate and excited with the new air-
port which promises to solve the region's
fragmented air travel marketand will con-
siderably strengthen the already existing
efficient transportation system ready to
take on the future.

We Simply Do It

countries.

The Representative Offices for the German State
of Rheinland-Pfalz in Pune and Mainz are the first
contact points for companies who are interested in approaching in
India and RheinlandPfalz and offer them a free first consultancy.
We support the market entry or the settling of companies from the
German State of Rheinland-Pfalz in India and vice-versa and
therefore help to intensify the economic relations between the two

m We arrange the facilitation of contacts between authorities,
economic development organisations and interested companies.
m We make available general information about the country, its
culture and its business world.
m We provide information concerning the employment market and
human resource issues.
m We help companies in finding suitable sites and immovable assets
for the establishment of new enterprises or branches.
m We observe and analyse the markets in India and Rheinland-Pfalz
and provide useful regularly updated information for investors.
m We offer assistance in undertaking market feasibility studies in India
and Rheinland-Pfalz.
m We support the search for finding a suitable business partner.
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DIRK MATTER
DIRECTOR,
INDO-GERMAN
CHAMBER OF COMMERCE

economic relations from a very

long time but the turning point
came in 1991 with the liberaliza-
tionof India. Sensingagreat oppor-
tunity Germany started seriously
thinking about increasing its pres-
ence in the Indian market. Over the
years a number of German compa-
nies have forayed into Indiasuch as
Siemens, BASF, Boschand Volkswa-
gen to name a few.

The last three years have wit-
nessed new records and milestones
being achieved: the mostsignificant
one being thatin 2006, the volume
of trade crossed the 10 billion Euro
mark, growing ataphenomenal rate
38.7% over the previous year, in
2007, the bilateral trade exceeded
12 billion Euro, while registering a
growth of 14.6 percentand then yet

I ndia and Germany share close

again in 2008 the bi-lateral trade
reached the 13 billion Euro mark
growing by 11 %.

The Indo-German Chamber of
Commerece is playing a pivotal role
in the facilitation of trade between
the two nations. The Indo-German
Chamber of Commerce was incor-
porated in 1956 and has more than
50yearsof experience. Today, the or-
ganization has over 6700 members
and is the largest Chamber of Com-
merce in India.

Paying every detail to foster bet-
ter relations between the two coun-
tries, the Chamber hasover theyears
built a strong local presence. The
organisation has its head-office in
Mumbai, and branch offices in
Delhi, Bangalore, Kolkata, Chennai
andPuneandaliaison office in Dis-
seldorf (Germany). As the primary

SERVICE BUSINESS

sional

contactfor Indianand German com-
panieswhowant to start doing busi-
nesswith the respective other coun-
try, the Chamber enhances the
bilateral economic relations be-
tween India and Germany.

The Indo-German Chamber of
Commerce has played a major role
inadvancing corporate aswell as cul-
tural understanding between India
and Germany for over 50 years.

The Indo-German Chamber of Com-
merce is operating under the DE In-
ternational brand, and is a profes-
service business with
worldwide connections. The Cham-
ber boasts of an experienced and
competent team of bi-lingual advis-
ers, most of whom have several
years experience. The Chamber of-
ferssupportin marketentry matters,
HR recruitment, legal advice, event
management, trade fair manage-
ment and translations.

MEMBER ASSOCIATION

The Chamber is traditionally a
members' association. About 6700
Indian and German members come
together on the basis of avoluntary
membership to create aunique and
exclusive network to promote the
exchange of information and expe-
rience, and to make business con-
tacts. Mostly working in close coop-
eration with other European
chambers, they also pursue the in-
terests of their members on mat-
ters of importance to the business
community in India.

GLOBAL PRESENCE WITH
INDIA-DESKS

Indo-German Chamber of Com-
merce seek business contacts not
only in Germany, but also in other
countries,and have established aco-
operation with other AHKSs abroad
as well as Chambers of Commerce
and Industry within Germany toset
up India Desk at the Chambers.




ALIVE WITH POSSIBILITIES

MADE OF STEEL

als and technology group offering solutions for sustain-

able progressworldwide, isone of the leading corporate
houses of Germany with a presence in over 80 countriesaround
the world.

Starting off with producing steel, the company soon diversi-
fiedinotherfieldsand istoday present in segmentssuch asstain-
lesssteel, materials Services, Elevator Technology, Plant & Com-
ponent Technologies. Steel still forms the core strength of the
company with an annual crude steel production of 14 million
tones.

The company focuses on the manufacture and distribution
of high quality flat products made from quality steel. Besides steel
production, the company is also into trading steel and is one of
the topmost suppliers to the automotive industry.

ThyssenKrupp Stainlessisaleading producer of stainlesssteel,
rust free flat products and high performance material such as
nickel alloys and titanium. With 12,000 strong employee
strength, the company isrepresented all over the world with pro-
duction sites, service centres and distribution locations.

ThyssenKrupp Technologies develops and builds compo-
nents, systemsand high-tech installationsand also provides tai-
lor made services for customers. With more than 54000 employ-
ees at over 240 locations all over the world, the segment has
achieved leading position in the global market.

The company has emerged a market leader in elevator tech-
nologies. As well as developing and installing passenger trans-
portation systems, the Company's range also includes service
and modernization.

The company is today well represented in Americas (USA
,Brazil) , Europe, Africa, Asia and Middle East. Already having
astrong presence in the Indian market the company is looking
atIndiaasits preferred trade destination and has high hopes for
the future.

The companiesassociation with Indiadatesback to 1860 and
hasplayed apioneering role in the industrialization of the coun-
try. The company has made considerable progress during the
last four decades. Thyssenkrupp Industries India is today one
of the most trusted names in the fields of Sugar Plant & Machin-
ery, Open Cast Mining & Bulk Material Handling Systems, Ce-
ment Plants & Machinery and Steam Generating Plants .

Thyssenkrupp Industries India'sstrategic vision asan EPC Con-
tractor to execute turnkey projects is derived from its core
strength of integrated engineering expertise & automation in
manufacturing backed by an excellent team of project execu-
tives.

The company is looking at the future with renewed optimism
and is trying to strengthen its presence in the elevator business
and attain the number one position. Today, India is one of the
largest growth markets for elevators and escalators in the Asia
region. The construction boomisresulting in the building of larger
airports and modern shopping malls opening up numerous op-
portunities for the company.

The company isalso eyeing the steel arenasomewhere in the
future because Indiaisstill pretty low in steel production throw-
ing up numerous opportunities.

PROVIDING SOUND
LEGAL SERVICE

These days corporate around the world need perfect le-

ThyssenKrupp, a Fortune 500 and an integrated materi-

gal advice to survive in the competitive business world.

Thisiswhere Simmons and Simmons stepsin. The Lon-
donbased company hasalready established aformidable rep-
utation around the world with its sound advice in the areas of
legal matters. Simmonsand Simmonsisa leading international
law firmwith 2000 employeesin 20 officessituated in Europe,
the Middle East and Asia. The Company's German offices are
based in Dusseldorfand Frankfurtam Main. Simmons & Sim-
mons' clients benefit from the Company's focus on key indus-
try sectors and legal service areas and the commercially as-
tute expertise it delivers across the globe.

The company's strong point is that it has built its practice
around local lawyers who understand their country's culture,
business and language, which greatly helps its local clients in
the transaction of their business. The German Corporate/M&A
practice of Simmons and Simmons advises international and
German companies and financial institutions on corporate
transactions and all commercial and company law matters.

The corporate/M&A practice advises on core areas such as
mergers and acquisitions, corporate law advice, corporate
governance, commercial law advice, insolvency law and ex-
pertise in practice.

The global law firm has been presentin India for more than
a decade. The company has lawyers with a firm knowledge
and experience in relation to Indian matters. The company's
lawyers have advised awide variety of clients in relation to In-
dian matters-from Indian companies expanding into Europe,
multinational corporationsinvestingin Indiaand the Govern-
ment of India on its disinvestment programmes to Indian
banks on loan transactions.

In India the company supportsits clients together with the
Indian qualified lawyers in its international offices and with
the support of selected, highly qualified local lawyers.

The company has represented BIOTOR Industries, aglobal
leader in oil derivatives based in Mumbai, in all matters of Ger-
man law. The company hasalso represented WIPRO in the ac-
quisition of New Logic Technologies AG. Other than thatithas
represented ICICI Bank in setting up its German branch includ-
ingadvice oninternational paymentservicesand trade financ-
ing and advising BNS AG on the establishment of an offshore
software development centre in India.

or many multinational corporations cov-
eringawide variety of industries, Dussel-
dorf is the European location of choice.
More than 100,000 companies are oper-
ating in the Dusseldorf Economic Region, with
39,000 based within the city limits alone.

Dusseldorf is one of Germany's most impor-
tant centers of commerce, with 2,500 whole-
salers, 4,100 retailers and a total of 730,000
square meters of selling area. Numerous major
international and national trade and retail groups
are based here, including the METRO Group,
Thyssen Krupp Services, Electronic Partner,
Salzgitter Steel Trading, C&A, Peek & Cloppen-
burg, Mitsubishi and Mitsui.

Notonlyis Dusseldorfan attractive homebase
for retailers, it also represents a huge and attrac-
tive marketplace. With a buying power index 25
percent above national average, Dusseldorf'sin-
habitants are among the most solvent in Ger-
many. Sales getanother boost from the surround-
ing conurbation withits 11.5 million inhabitants.

The Office of Economic Developmentisthe first
port of call for all foreign companies who wish
to invest or set up in Dusseldorf, while offering
ongoing support to international businesses al-

DUSSELDORF WOOS INDIA INC.

IVORVAZ

For Stuttgartit's Mumbai; for Bremeniit's Pune. And
now it's the turn of Disseldorf, Germany's second
biggest commercial centre, to look fora "sister city" in
India. This was revealed by Dirk Elbers, the Lord Mayor
ofthe City of Diisseldorf, who visited Mumbai and Delhi,
along with a 15-member trade delegation, between
28th November and 4th December. The delegation,
which also included the President and CEO of Messe
Duisseldorf Werner Dornscheidt, was here to explore
new business opportunities as well as to promote
Diisseldorf as an attractive location for business and
investments.

Anincreasing numberof Indian companies are dis-
covering the advantages thatinvesting in Diisseldorf
offers them; latestin line being Essar Steel, which will
open an office in the German city, on January 1st,
2010. The primary motive of investors is the city's
strategic location in the heart of Europe and its mar-
kets (London and Paris are less than an hour's flight
away). Wide-ranging professional andindividual sup-
port in investment, relocation and other administra-
tive matters are also decisive factors. Little wonder
therefore, over the past few years, the number of In-
dian companies located in this German city is steadily
spiralling upwards.

Located on the banks of the River Rhine, Diissel-
dorf is also renowned for its fashion and trade fairs.
Germany is the world's leading trade-fair country,
hosts around 140 international events yearly with
morethan 154,000 exhibitors and over 10 million vis-
itors. Diisseldorf alone plays host to over 40 interna-
tional specialist trade fairs, of which 23 are leading
global fairs. Every year 2.2 million visitors from all
overthe world patronise the stalls of more than 30,000
international exhibitors tolearn about latest market de-
velopments and innovations.

"Diisseldorfis more than willing to share its expert-
isein specificareas," Elbers said in his keynote address
toan exclusive gathering ata prominenthotelin South
Mumbai.Among otherthings, the German city has of-
fered to helpits Indian counterparts in construction of
low-costhouses, riverfront development, trafficman-
agement and municipal solid waste management.
Butfirst things first: "Disseldorf hopes to find its part-
ner city soon," he summated.

DUSSELDORF

THE CITY OF CHOICE
FOR BUSINESS

ready located here.

Its services range from preliminary informa-
tional meetings with investors to finding experi-
enced service providers for the start-up process.
Thisincludes assistance in the search for suitable
properties, offices and business premises. The
Office of Economic Developmentalso helpscom-
panies build up contacts within Diisseldorf'scom-
mercial networks. The team offers customized
professional service packages tailored to the
needs of international companies.

ADVANTAGES

Dusseldorfisone of the cities with the largest pur-
chasing power anywhere in Germany. With a
turnover of Euro 26.5 billion Eurosis Germany's
foremost retail centre.

The metropolisstrategic location enablesit to
offer an excellent multi modal transport links. A
rail network with more than 300 train connec-
tions to international & domestic destination
everyday ensures total mobility. The road network
is also among the densest in Europe.

Dusseldorf International is the third-largest air-
port in Germany, with approx. 16.5 million pas-
sengers, with a total of 75 airlines connected to
180 destinations worldwide.

Dusseldorf Rhine-Ruhr has more universities
and institutes of higher education thanany other
metropolitan areain Germany, 45 universitiesand
technical colleges training more than 300,000 stu-
dents makes it a great seat for learning and re-
search. Another key component of the educa-
tion offer is the Dusseldorf University of Applied
Sciences, "FHD."

Dusseldorf is one of the world's most impor-
tant trade show locations. The city hosts 40 in-
ternational trade showsattracting nearly 1.8 mil-
lion visitors and 30,000 international exhibitors
annually.

CORE SECTORS

Dusseldorfisapreferred business location for the
ICT industry. 1,500 companiesemploy 24,000 ICT
specialists.

Leading mobile communication companies
Vodafone and E-Plus have their headquarters
here, aswell as several business units of Deutsche
Telekom. Allinall, more than 40 independent net-
work operators have based their operations in
Dusseldorf. Siemens AG has based its entire Pri-
vate Communication Systems business area in
Dusseldorf. Nokia established its German head-
quarters in Dusseldorf. Ericsson is another com-
munication giant based in the city.

The media and advertising industry is one of
the city's key industries and an area in which the

Office of Economic Development is particularly
active. Today, the city is home to some of the
most valued print and electronic media houses.
Around 2,000 companies from the print, audio
and video sectors are either based or has a sub-
sidiary in Dusseldorf, foremost among them are
TV stations DFA, QVC, WDR, ZDF as well as the
major publishing group Handelsblatt.

Atrue hallmark of the growing importance of
the mediasector is the Media Harbor - aredevel-
oped ultra-modern waterfront site where lead-
ing representatives of advertising, art, radio and
television demonstrate their creative philosophy
inanarchitectural setting acclaimed throughout
the world.

The city has around 900 agencies. This, Dis-
seldorf'sadvertising agencies generate arevenue
of nearly 4.3 billion euro p.a. This comes as no
surprise, since the industry's top players are based
here: BBDO, Grey, Publicis, Ogilvy & Mather,
Hakuhodo and Dentsu.

Dusseldorfisatthe heart of the Rhine region's
biotechnology cluster, '‘BioRiver.' The Disseldorf
area alone has more than 50 life science compa-
nies, plusavast number of specialist suppliersand
service providers. Renowned biotech players in-
clude Qiagen, Dynavax Europe/Rhein Biotech,
Coley Pharmaceutical, Human Genome Sciences,
Phenion, Monsanto, Bayer CropScience, Henkel
and NewLab BioQuiality.

Heinrich Heine University isfamous for its re-
search expertise and is Germany's most success-
ful university when it comes to company start-
ups. Spin-offs from Heinrich Heine University
accountfor 73 percent of turnover of all listed Ger-
man biotech businesses.

With 8 leading trade shows for the world of
fashionand lifestyle, Dusseldorfranksalongside
Milan, Paris and Florence as a top global fashion
location. Every year, more than 250,000 visitors
come heretofind outabout the latestinternational
creations and trends in the fashion landscape.

SERVICES OFFERED TO THE CLIENTS

Supportentrepreneursin establishing business
in Dsseldorf

Organize financial assistance for young
companies

Advise foreign companies on permits and
authorizations

Procure industrial property and buildings
Assist foreign companies in setting up in
Disseldorf

Help local companies enter foreign markets

Dusseldorf offers fashion companies perfect
conditions for maximizing their growth potential.
Eachyear, 1,400 local fashion businesses achieve
turnover of 14.8 billion euro, of which the region's
biggest players (Esprit, C&A and Peek & Cloppen-
burg) generate approximately 5.5 billion Euro.
6.5% of turnover achieved in Dusseldorf arises
from the fashion sector,

The Dusseldorf regionis also amagnet for top
companies from the cosmetics and beauty sector.
L'Oreal has consolidated its operational unitsun-
der a holding company in Disseldorf. Shiseido,
the world's fourth-largest cosmetics group, has
its German headquarters here.

New York, London, Paris, and Diisseldorf -
these four cities appear on the letterheads of
many international law firms. More than 10,000
lawyersare licensed to practice by the Diisseldorf
bar association, 5,478 of them within Dissel-
dorf itself.

This means that the city has one of the high-
estdensities of lawyers in Germany, second only
to Frankfurt. Of Germany's top 20 law firms, 13
have either their headquarters or abranch office
in Dusseldorf.

A CENTRE FOR INDIAN COMPANIES

An increasing number of Indian companies are
discovering the advantages of investing in Diis-
seldorf. Over the past few years, the number of
Indian companies located in Dusseldorf has
grown strongly. Here the primary motive of in-
vestorsisthe city'slocation in the heart of Europe
and itsmarkets. The comprehensive, professional
and individual supportininvestment, relocation
and other administrative mattersare also named
as decisive factors.

Many well known Indian companies have
opted to relocate to the Dusseldorf region such
as Arcelor Mittal, Corus, ESSAR Steel, Tech
Mahindra,Zodiac Metropolitan Clothing GmbH
to name a few.

Diisseldorf - The European Business Hub

for Indian Companies
m | ocated in the heart of the Rhine-Ruhr-Region with 11.5 million

inhabitants

m Offers an international airport with 75 airlines and 180 destinations

worldwide

m [mportant trade fair venue with 40 international trade fairs, of which

23 are amongst the world’s leading industrial events

m 5000 international companies with offices or manufacturing

facilities in the area

m More than 70 consulates and international promotion organisations

including the Indo-German Chamber of Commerce

m Boasts an international infrastructure for education and culture
including international schools and English language nursery schools

m Active German-Indian Round Table

Our Services for Indian Companies

m Support with applications for work and residence permits
m Assistance in finding a suitable real estate

m Referrals to legal and tax consultation professionals and human

resources service providers

m Support for newcomers from India with social'and cultural integration
m Continuous information flow by means of events, newsletters,

mailings and other activities
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Business location advantage.

Our global network of experts assists and
advises investors intending to set up business
in one of the most attractive business locations
in the world - Germany.

Benefit from our services.

= Market research and competitive analyses
= Tax, legal and financing information

= Market entry and site selection support

= Project management assistance

= External trade information

All of our investor-related services are treated with
the utmost confidentiality and provided free of charge.

Please contact: Anna-Lena Rohrs, request@gtai.com, T. +49 (0)30 200 099-555

_ ‘ %) GERMANY
www.gtai.com BB TRADE & INVEST




ALL ROADS LEAD
TO THE STATE
OF HESSEN

From the Thonet chair over Leica cameras
up to the Transrapid, from Riesling wine
over Selters mineral water up to the Frank-
furt sausage - these quality goods from
Hessen are found all over the world. Name-
brand products, such as liquid crystal for
LCDs, the pharmaceutical substance in-
sulin or the world's strongest engine facil-
ities, they are all "Made in Hessen."

The secret of Hessen's success lies in the
speed with which the state is adapting to
the changing global environment.

In an exclusive interview with
Dr. Khaled Snouber - Head of Interna-
tional Affairs & Economic Development , HA
Hessen Agentur GmbH, we explore the vast
opportunities in the region and the valued
services offered by Hessen Agentur GmbH

Kindly share with us an overview
of the core functions of HA Hessen
Agentur GmbH.

HA Hessen Agentur GmbH (Hessen
Agentur) was created in the beginning of
2005 and is a 100 % daughter company
of the state of Hessen. Hessen Agentur is
responsible for efficient, transparentand
customer-oriented business. Itisthe one-
stop address for all non-monetary eco-
nomic development programmes of Hes-
sen with its departments "“International
Affairs and Economic Development”,
"Technology”, "Innovation, Education
and Media" "Business Location Develop-
ment", and "Hessenmarketing".

The main goal of Hessen Agentur is to
promote Hessen locally and abroad by
stating its advantages and characteris-
tics to increase the confidence of the cit-
izens, tourists and attract investors into
the state of Hessen.

Kindly elaborate on the various
services offered to a potential in-
vestor.

Enterprises profit from the broad author-
ity and international networks: Hessen
Agentur has access to an efficient net-
work of partners throughout the leading
global markets. In the USA, Europe,
China, India, Japan and the Arab Emirates
it maintains representative offices. Its
global network is not only geared towards
foreign firms seeking a partner or a loca-
tion, but also at Hessian companies
searching business in those markets. It
helps smoothen the way from the cre-
ative idea to economic success.

The business location services for for-
eigninvestors offer domestic and foreign
companies professional advice on estab-
lishing acompany in Europe and compe-
tentsupportwhen searching for the right
location.

Asa"think-tank", we identify and eval-
uate future technologies and give im-
pulses for the formation of networks and
clusters.

Hessen Agentur's "Technology divi-
sion" isthe Hessian competence centre for
the support of cluster and network build-
ing processes between industry and sci-
ence.

Furthermore, Hessen Agentur co-ordi-
nates the "TechnologyTransferNetwork
Hessen" (TTN-Hessen) promoting indus-
try-science cooperation. TTN-Hessen fa-
cilitates access for SME to application-ori-
ented public research in all technological
fields by aweb-based expertise data base.
Patent and licensing advice is offered by
three patent exploitation agencies results
on behalf of all 12 state universities.

In the section "Innovation pilot" we
guide complex technology oriented start-
ups, small and medium-sized enterprises
and expansions. During initial expert con-
sultation, we evaluate the technology
projects, providing initial assistance in
their planning and execution.

Please enumerate few inherentad-
vantages that Hessen as a region
enjoys vis-a-vis other regions in
the country?

All roads lead to the state of Hessen: Start-
ing with the largest European cargo air-
portaswell as the third largest passenger
airport through one of Europe's mostim-
portant internet hubs up to Germany's
largest locally-linked transport system -
Hessen is one of the continent's most im-
portant linchpins for people, goods, and
information fromall around the world. No
other European region has shorter routes
and faster connections to offer than Hes-
sen. Thismeans for our companies: Every
market, every customer, and every distrib-
utor in Europe is standing right at our
doorstep.

Hessen is not only the economically
strongest of the German states, but at the
same time one of Europe's most dynamic
economic regions. Hessen in terms of pro-
ductivity ranks number 1 with a GDP per
employee of 70,597 Euro (2008) and to-
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HEAD OF INTERNATIONAL
AFFAIRS,

HA HesseN AGENTUR GmBH

tal GDP amounts to more than 220 bil-
lion Euro accounting nearly 10 % of Ger-
many's total economic output. Apart
from Hessen's strong-selling and vast-
exporting high-tech branches of industry,
especially the booming service indus-
tries account for the fast structural
changes and the ongoing economic
growth in Hessen. Whenever high pro-
ductivity, creativity, and stability come to-
gether in Germany - then it is here in
Hessen.

Hessen can no longer be imagined
away from the number of high-tech re-
gions in Europe. Whether in the fields of
information or communication technol-
ogy, environmental or bio-technology,
material or materials engineering -
thanks to the number of equipments and
employeesin research and development,
Hessen offers potential investors an effi-
cient network of ideas and know-how
for science transfer, further education,
and endless cooperation.

Like no other place, Hessen disposes
over an enormous potential of highly-
qualified skilled personnel. 18 colleges,
4 Max-Planck Institutes, 32 technology
and business centres and more than 100
scientific research installations ensure a
personnel configuration in Hessen which
can compete with know-how, wealth of
ideas, and spirit.

Hessen is the state of the shortest dis-
tances - in every respect. This means for
companies and investors: Minimum bu-
reaucracy, minimum administrative and
permit burden, instead more individual
consultation and support, and thus faster
implementation of your plans! Whatever
you desire to "venture" in Hessen - we will
take care of it.

Tovisit Hessen and settle downisa lit-
tle bitlike coming home: Almost every ex-
patriate will find here acommunity of fel-
low countrymen and thus a bit of home.
Whether it is due to its economic impor-
tance or itsexcellentinternational infra-
structure, whether due to its world-
largest commaodity futures exchange or
the world-famous fairs - Hessen isamore
attractive bridge head for many coun-
tries and companies throughout Ger-
many and Europe.

According to you, which are the
primary sectors identified thatare
strategically aligned /compli-
ments with the region's inherent
advantages?
The diversity of Hessen's economy is the
driving factor for its success. More than 85
% of all firms are SME. Many of these are
active on global markets with innovative
technologies - thus being excellent part-
ners for co-operations or joint ventures.
The majority of Hessen's 350,000 compa-
nies operate in the services sector. The
largestindustrial sector in terms of revenue
isthe automotive sector and the chemical
industry followed by mechanical engi-
neering and electrical engineering.
Hessen has developed expertise in key
technologies, creating a link to tradi-
tional industry but also to dynamic new
service sectors. Environmental technol-
ogy in northern Hessen, Biotech in cen-
tral Hessen and in Frankfurt, and the
software sector in the Rhine-Main-region
all profit from the mature economic struc-
ture, the expertise of research institutes
and the pioneering entrepreneurial spirit.
Service industries are strong with 76 %
of the gross value added; mostimportant
are financial services, insurances, trans-
port, communications and business serv-
ice industries.

With an increase in Indian Invest-
ments abroad, how is India poised
in your scheme of things?

Hessen is home to over 7,200 Indians,
with the strongest Indian communitiesin
Germany and ten of the Top 20 India IT
companies including 250 other compa-
nies have already found their way to Hes-
sen. To name a few Tata Consultancy Ser-
vices, Infosys Technologies, HCL
technologies, Polaris, Apollo Tyres, Bil-
care, ICICI Bank, State Bank of India, Re-
liance (TreviraGmbH) are already repre-
sented here.

We are focused on the Indian market
and pursuing with all efforts to promote
their business interest in the region. We
are now witnessing that Indian compa-
nies from other high growth, high tech
sectors like Life Sciences are storming
the international market.

We at Hessen are very keen to offer
Indian investors a very opportune eco-
nomic environment and support
through various network institutions.
Let us welcome you in Hessen and as-
sist you to achieve your expansion ob-
jectives to Europe.

DRr. HARTMUT
SCHWESINGER

PResIDENT & CEO,
FRANKFURTRHEIN-
Main GmeH

Kindly share with us a brief
overview of the core functions
of FrankfurtRheinMain GmbH.
FrankfurtRheinMain GmbH Interna-
tional Marketing of the Region is a
company comprised of 24 districts,
towns and cities in the Frank-
furtRhineMain region. Our task is to
present and actively market the nu-
merous strengths of our region in or-
der to attract foreign investments. In
addition, we implement targeted
measures to position the region in the
global competitive environment.

Kindly elaborate on the various
services offered to a potential
investor.

Our team is comprised of internation-
ally experienced experts dedicated to
present the region to companies inter-

g

The FrankfurtRhineMain region is one of the most dynamic
and strongly growing business regions, not just in Germany,
but throughout Europe. FrankfurtRhein Main GmbH is pre-
dominantly active abroad, presenting the districts, towns
and cities of the region as an ideal investment destination.

To know more about the region's vast potential and the
services offered by FrankfurtRheinMain GmbH, we speak to
Dr. Hartmut Schwesinger, President & CEO, Frank-
furtRheinMain GmbH. (Excerpts)

ested insettlinginthe areaat location
seminars and at conferences and trade
fairs.

We specialize in certain regions,
such as Asia, America or Europe, on
the one hand, and in specific sectors
of industry on the other hand. Thisen-
sures that potential investors can
quickly obtain the site and market in-
formation they need - from setting up
a company to subsidies to infrastruc-
ture costs. Our experts can bring all the
relevant professionals to the same
table, if required. Irrespective of
whether these are tax and labor attor-
neys needed for labor and residence
permits, associations, partner com-
panies, publicadministration author-
ities or institutions. Moreover, we also
help investors find land and suitable
production or office space.

Furthermore, we connect the in-
vestors with interesting networks, and
ensure the employees feel at home in
our midst, and support and assist
them all the time - for as long as they
are here.

Please enumerate few inherent
advantages that Frankfurt
Rhein Main as a region enjoys
vis-a-vis other regions in the
country?

With a population of about 5 million,
FrankfurtRhineMain is the second
largest economic area in Germany.
The region encompasses parts of three
federal states and is one of the most
dynamic and best performing eco-
nomic regions in Europe. 35 million
people can be reached within a200 km
radius. The cosmopolitan region is a
home to people from 180 different
countries and so it is not surprising
that it houses the largest number of
headquarters of international compa-
nies in Germany.

Primarily, The FrankfurtRhineMain
region is one of the most important
traffic hubs in Europe. The Frankfurt
am Main international airport is the
largest air cargo hub in Europe.

In addition to this, Frankfurt am
Main is the center of telecommunica-
tions. It has unique data networks and
telecommunication infrastructures.
Thisis due to the fact that more than
250 telecommunications companies
and internet providers are represented
in Frankfurt am Main.

Excellent financial and insurance
expertise converges in FrankfurtRhine-
Main. Frankfurtam Main ranks fourth
in terms of global financial centers. As
home to the European Central Bank
(ECB), it is the City of the Euro.

FrankfurtRhineMain is one of Eu-
rope's leading trade fair centers. The
region offers more than 50 trade fairs
and exhibitions each year attracting
41,000 exhibitors, with nearly 1.6 mil-
lion visitors annually.

FrankfurtRhineMain is home to
highly qualified specialists offering
diverse areas of expertise. Well-
known institutes and a dense network
of prestigious universities and re-
search-intensive companies ensure
close links between research and

business.

And yet FrankfurtRhineMain is so
much more than just a successful busi-
ness center. The region is home to
world-famous museums, well-known
orchestras, and a lively theater, art
and cultural scene.

According toyou, which are the
primary sectors identified that
compliments FrankfurtRhein-
Main's inherent advantages?
FrankfurtRhineMain is one of Eu-
rope's leading industrial locations and
is packed with a diverse range of dif-
ferentindustrial sectors. The mix of in-
dustrial sectors is well-balanced, of-
fering high levels of success potential.
In the fields of biotechnology and
pharmaceuticals, chemicals, automa-
tion, materials technology and med-
ical technology, in particular, compa-
nies in the region rank among the
leaders in their sectors of industry. 14
of Germany's 100 largest industrial
companies are headquartered in the
greater FrankfurtRhineMain region,
including: Deutsche Lufthansa, Adam
Opel AG, T-Systems, Heraeus,
Boehringer Ingelheim, Fresenius AG
and BASF

The region also has a strong serv-
ices sector - Financial services, Logis-
tics, IT & telecommunication, Man-
agement consultancy and Media &
Advertising/Movies to name a few.

Your message to the potential
investors from India

The Frankfurt Rhein Main GMbh is
here to help you with all your queries
and assist you with a smooth start to
your businesses.

Few things that | must highlight
here is while evaluating please keep
in mind that Frankfurt Rhine Main re-
gion gives you an access to all the re-
sources you need to guarantee effi-
cient performance and benefit directly
from the existing industry-specificin-
frastructures and from a sub-contract-
ing industry that s tailored to your pre-
cise needs

The possibility for you to benefit
from synergy effects from shared re-
search & development activities. And
the option to share resources and ex-
change knowledge.

tainty due totheslowdownin

the economy people across
the globe are cautious about in-
vesting their money in banks.
However, Deutsche Bank is one
of the few banks in the world,
whose reputation hasnotonly re-
mained intact butenhanced dur-
ing these turbulent times.

One of the leading banks in
Germany with a history span-
ning more than a century;
Deutsche Bank has slowly and
steadily spread itswingsaround
the world. Deutsche Bank
openedtheir firstbranch outside
Germany in Shanghai and is to-
day present in 72 countries
worldwide with a workforce of
more than 78,000. Today the
bank has more than 1000
branchesin Germany alone and
has emerged a dominant player
in the corporate sector.

Says, Dr. Ulrich Schu-
renkramer,Member of the Man-
agement Committee Germany,
Deutsche Bank, "Itisveryimpor-
tant for any bank to first
strengthen its position in the do-
mestic market in order to win
the confidence of its customers.
Due to our services we have be-

I n the current phase of uncer-

INTERVIEW: MR. MICHAEL VON ZITZEWITZ, CHAIRMAN OF THE BOARD OF MANAGEMENT OF MESSE FRANKFURT

MESSE FRANKFURT

come the top ranking bank in
Germany. This success led us to
explore new markets."

The Bankisaiming toexpand
itsfootprint outside Germany es-
pecially in Asia. "We have a long
tradition of doing business in
Asia, particularly India, whichis
a prime market for us today,"
adds Schurenkramer.

Due to a burgeoning econ-
omy, Indiaisemergingasanim-
portant trade partner for Ger-
many. Deutsche Bank has
grasped this opportunity since
1980and isnowfully integrated
and embedded into the Indian
fabric. Deutsche Bank is proud of
its heritage of being the only
German Bank operating with a
full banking license in India.

Deutsche Bank's Indian oper-
ation is built on strong financial
andintellectual capital backed by
an integrated global platform
whichenablesthemtoservice In-
dian & MNC corporates & insti-
tutional clientele. Deutsche Bank
has amarket-leading Corporate
& Investment Banking platform
in India with the unique ability
tostructure and provide market-
access to all aspects of capital
structure: from senior debt to

1. SOARING HIGH

Kindly provide a brief
overview of the core func-
tionsand scope of activities
of Messe Frankfurt?

Messe Frankfurt is one of the
world's largest and most prof-
itable exhibition companies. We
organise some 100 trade fairs
around the globe, more than half
of which take place outside Ger-
many. This makes Messe Frank-
furt one of the few truly global
playersinthe international exhi-
bition industry.

Our company has its roots in
Frankfurt, which plays host to up
10 40 trade fairs and 400 confer-
ences, special events and other
activities every year. The Messe
Frankfurt Group hasaglobal pres-
ence inmore than 150 countries.

Asaveteraninthisindustry
how do you think that the
Trade Fairsand exhibitions
industry has facilitated

businesses around the
globe?
Tradefairsare more thanjustthe
oldest marketing instruments in
the world - they are also the best
and most cost effective, serving
as an interface between indus-
try, commerce and trade. Trade
fairs are a showcase for innova-
tion, presentation and communi-
cation. And, in addition to their
economic aspects, they are also
the ideal platform for political
and cultural exchange.
Particularly intimesofincreas-
ingglobalization, where markets
are filled with countless similar
concepts, projects and products,
there is a growing need for plat-
forms presenting truly newideas
- high-quality, customized plat-
forms like those offered by the
events of Messe Frankfurt.

Kindly enumerate few
defining featuresthat make

high-yield to mezzanine toequity
capital.

Equally Deutsche Bank India
hasahigh-quality Private Wealth
Management franchise focused
onentrepreneurial clients, mass-
affluent focused Retail banking
and institutional driven Asset
Management businesses. In ad-
dition to this, the Bank operates
service centresin Mumbai, Ban-
galore and Jaipur under the
DBOI GS brand name.

While Deutsche Bank takes
great pride in serving the bank-
ing needs of German corporates
in India, over the last decade it
has diversified its banking oper-
ationsto service a large number
of Indian clients & institutions.

With over Rs 6000 crore of
capital invested in India - which
makes Deutsche Bank itself
amongst the largest FDI into In-
dia - Deutsche Bank is now a
leading provider of Global Mar-
ket FX , Rates & Credit prod-
ucts to Indian clients. To com-
plement this, starting from
greenfield in 2004, Deutsche
Bank has emerged as the mar-
ket-leading Investment Bank
across Equity Capital Markets
and M & As. The Bank also be-

Messe Frankfurt a world
classtrade fair & exhibition
organizer?
Internationalization and global-
ization are Messe Frankfurt's
trademarks.

Ourflagshipfairsin Frankfurt
are the most international in all
of Germany. The international
component of exhibitors runs as
high as up to 70 percent, and is
as much as up to 40 percent
among visitors. We also export
our successful flagship fairsfrom
Frankfurt, developing them into
international brands that offer
our exhibitors an opportunity to
establishapresence inall key eco-
nomic regions.

\We have been continuously ex-
panding our international sales
network since the 1950s, and
have beensetting up foreign sub-
sidiariessince the 1990s, allinor-
der to consolidate and expand
our position in growth regions.

Our event business and the
development of our own exhibi-
tion grounds have always been
key strengths of our company,
and we work continuously to
adapt our events around the

THE BANK THAT
INDIATRUSTS

gan its greenfield Institutional
Equity Research, Sales & Trad-
ing (broking) operations in
2003 - to the point, that this
businesses is now amongst the
top 5 playersin India. Itsannu-
ity Transaction Banking busi-
nesses have rapidly grown in
market dominance - Deutsche
Bank is today amongst the
country's largest Custodians,
#1 Depository Bank for
ADRs/GDRs/FCCBs and the
leading Cash Management
House.

Inadditionto Corporate & In-
vestment Banking, Deutsche
Bank continues to build out its
other core businesses - Private

world to changing market and
industry conditions, invest in pi-
oneering new events and pro-
mote our brand strategy.

No matter whatwe undertake
-beitinvesting in our trade fairs,
the infrastructure of our exhibi-
tiongroundsor the optimization
of our servicesand initiatives - our
primary goal is to make our cus-
tomerseven moresatisfied. All of
this allows us to maintain our
sustained long-term relation-
ships with them.

India has emerged as the
second largest exhibiting
nation amongl139 coun-
triesatyour fairs, with over
2,500 Indian manufactur-
ers each year. Does that re-
ally surprise you?

India has developed at an amaz-
ingrate over the last fewyearsand
has become one of the world's
fastest ~ growing  national
economies, second onlyto China.
The variety of trade fairs and ex-
hibitions reflects this upward
trend and will continue to focus
increasing interest on the Indian
subcontinentasavenue forthe ex-

Wealth and Asset Management
- and grow a strong retail clien-
teleinthe massaffluentsegment
of the society.

Deutsche Bank iscommitted
to widening and deepening its
presence in India and will con-
tinue to invest in growth oppor-
tunities, as the market provides
andregulators permit. The Bank
hasconsciously decided toopen
new branchesintier-ll cities such
asAurangabad, Kolhapur, Salem
and Vellore as a demonstration
of itsdesire toembed deeper into
India. The branch networkin In-
diastandsat 13 branches-which
willincrease as RBI grants fresh
branch licenses.

hibition industry. India therefore
offersadecidedly interestingand
attractive alternative asamarket-
ing or production site, a supply
source or back office location for
foreigninvestors. By the same to-
ken, German flagship events,
suchasthose held in Frankfurt, are
anabsolute must formany Indian
companies. Take our textile and
automotive fairs, for example -
they offer ideal marketing plat-
forms for the Indian industry.

Messe Frankfurt has been rep-
resented in India since 1986 and
our subsidiary, Messe Frankfurt
Trade Fairs India Pvt. Ltd. was
foundedinMumbaiin1998. Wish-
ingtoboostour participationinthe
increasingly intensive trade rela-
tions between Asian nations, we
united our subsidiaries in China,
Japan, Koreaand India under the
umbrellaofan Asian holdingcom-
pany in 2001, offering an ideal
means of coordinating our opera-
tions in these countries.

Ourcompany'searly presence
in India was certainly one of the
reasons for the success enjoyed by
Indian companiesatour flagship
events each year.



DR. MICHAEL

HAGENMEYER

CEOQ,
BADEN-WURTTEMBERG
INTERNATIONAL

Foreign investors and businessmen expect an
attractive business environment with a high
standard of quality of life and a mixture of
interesting leisure and recreational value.
Baden-Wurttemberg is well prepared to meet
such expectations.

An exclusive interview with
Dr. Michael Hagenmeyer, CEO Baden-
Wiirttemberg International. Excerpts

Kindly share with us a brief overview of the
core functions of Baden-Wurttemberg In-
ternational.
The optimal positioning and marketing of Baden-
Wirttemberg as a site for business and research as
well as the opening of foreign markets are the basis
for the internationalization of our state, its compa-
nies, its universities and its research facilities, and
for their success in international competition.
Baden-Wurttemberg International stands by do-
mestic and foreign companies, research facilities, uni-
versities, regions and municipalities as a "first point
of contact” to help companies establish operations
and cooperative relationships here and to assist with
know-how transfer.

Kindly elaborate on the various services
offered to a potential investor.
Ourmissionisto supportindividual companiesand
entire industries in Baden-Wirttemberg in their ef-
fortsto penetrate foreign markets. \We provide con-
sulting services, information, and broker business
contactsinkey international markets. The business
unit "Foreign Trade" offers a variety of services de-
signed to help small and medium-sized enterprises
(SMEs) in Baden-Wurttemberg expand into for-
eign markets. The International Projects unitfocuses
on enhancing the operational and technical skills
as well as the organizational expertise of our for-
eign partners.

Our unit "Science, Research and the Arts" runs a
variety of campaigns designed to promote Baden-
Wairttemberg's universities and research centers
throughout the world. Moreover, we foster collab-
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AN INVESTOR'S PARADISE

oration between the higher education and research
sector and industry.

Our services to foreign investors planning to lo-
cate in Baden-Wurttemberg regions comprises of a
gamut of activities associated with business set up
which include our assistance for investment plan-
ningsuchaslocation information and offers financ-
ing etc. Decision-making phase comprises individ-
ual offers with regard to location and type of
property/real estate, consulting service on state/fed-
eral business, promotional programs as well as the
establishment of contacts with banks and with in-
stitutions for the promotion of business and com-
merce, etc. Settlement phase includes Supportin pro-
cedural matters relating to permits etc., help with
the formalities involved in the purchase of real-es-
tate, help with applications for promotional funds,
subsidies etc. Establishment phase comprises Post-
settlementservice, Supportwith regard to investment
for expansion, Promotional measures of the stateand
ofeconomicand industrial institutions, Participation
in campaigns for the promotion of industry and
commerce as well as sectors and cluster networks.

What inherent advantages does Baden-
Wirttemberg as a region enjoy vis-a-vis
other regions in the country?
Baden-Wurttembergisa highly dynamicmarketand
an internationally competitive manufacturing hub.
Our economic success is a proof of our dynamism.
In 2008, the state achieved 364 billion Euro ac-
counted as one of the highest GDPs in Europe.

At 151 billion Euro, our export volume exceeds
that of many European countries. Baden-Wirttem-

berg can be proud of representing 2 per cent of all
global exports. With apopulation of 10.8 millionand
an above-average per capita income , Baden-Wrt-
temberg is a consumer market of international sig-
nificance.

Our state serves as a central gateway to Europe.
80 per cent of all European capital cities can be
reached within two hours.

More than 100 research institutes ensure that we
continue to contribute to progress and cutting-edge
technology. Many leading German institutionssuch
as the Fraunhofer Gesellschaft, the Max-Planck
Gesellschaft or the Helmholtz-Gemeinschaft have a
proportionally large presence in Baden-Wurttemberg.

This all combined makes the state a leading in-
novative region and high-tech location in the EU.
Baden-Wurttemberg took the top position inacom-
parative study undertaken by Deutsche Bank about
the innovation strength and potential of the 16 Fed-
eral States.

Our state ishome to many well-known and well-
respected global players. Three of these are Daim-
ler, Porsche and Bosch. The software company SAP
has also enjoyed a long tradition in the state.

According to you, which are the primary
sectors identified that are strategically
aligned /compliments with Baden-Wurt-
temberg's strengths?

Our economy rests on five key industries, which re-
flect the contrast between traditional and cutting-
edge: the automotive industry, industrial processing
technology, TIME (telecommunications, IT, media
andelectronics), healthcare and environmental tech-

aBau International Trade Fair for Ur-

nology. In order for suchahub of industry to remain
competitive on the international stage, it requires a
closely linked economic structure - and Baden-Wirt-
temberg has the strongestand best-linked one in Ger-
many.

Tobeginwith, the automotive industry has played
a decisive role in our economic growth, represent-
ing a quarter of the turnover made in this industry
in Germany. In addition to Daimler, Porsche, Audi,
EvoBus and Neoplan, Baden-Wrttemberg ishome
toover 100 production facilities of international car
brands and almost 200 direct suppliers.

Our second key industry is processing and man-
ufacturing technology. We have a strong tradition
in mechanical engineering. Our leading position in
thisfield is one of the reasons why Baden-Wurttem-
berg is traditionally known as "The Engineering
State."

Baden-Wiirttembergis one of the leading locations
in Europe in the telecommunications, IT, mediaand
electronics (TIME) sector. Around 400,000 employ-
ees in about 22,000 companies make this industry
one of the key growth driversin south-west Germany;,
bringing in around 50 billion Euro annually.

The growth of the healthcare sector gives our
economy the essential impetus. Key global compa-
nies such as Aesculap, Paul Hartmann, and Karl
Storz are based in Baden-Wiirttemberg. The sector
is represented by 570 companies and an export vol-
ume of over 15 billion Euro.

Environmental technology and renewable en-
ergy drive future growth. Companies from Baden-
Waurttemberg provide a quarter of all environmen-
tal products and services in Germany.

With an increase in Indian Investments
abroad, how is India poised inyour scheme
of things?

We are proud to play host to over 3,000 foreign com-
panies. This success is a clear sign that companies
from other countries are sure of finding excellent busi-
ness conditions in Baden-Wirttemberg.

According to the official statistics, there are 39 In-
dian companies which have invested and set-up a
physical presence in our State. With names like Moth-
erson Sumi Group, Mahindra and Mahindra, Tata
Technologies, Samtel Teletube Group, Infosys, Wipro,
Endurance and Ashok India Group to name a few.

In addition to this, in the period of 2005 to 2008,
the exports from Baden-Wiirttemberg to Indiahave
more than doubled and its worth to be noted, that
almost 1/5th of the total German products and
goods exported to India has their origin in Baden-
Wurttemberg.

We recognize India's potential and have identi-
fied key areas of collaborations. Our recent and
highly successful 140 member delegation visit led
by Minister President Ginther H. Oettinger to India,
has given us enough confidence and vigour to con-
tinue to pursue and explore this growing emerging
economic powerhouse.

ver the years, airports

Germany is the world's biggest
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BADEN - WURTTEMBERG IN INDIA

A 140-member political, business and science dele-
gation fromthe federal state of Baden-Wiirttemberg -led
by Minister President Gtinther H. Oettinger visited Delhi,
Bangalore and Mumbai from 15th to 20th November
2009. The delegation comprised of senior ministers of
the state government, members of state parliament,
memberofthe press, company representatives, bankers,
state tourism officials and representatives of universities.

On arrival in Delhi on Monday, 16th November, the
delegation was briefed by Thomas Matussek, the new
German Ambassador to India and Bernhard Steinriicke,
Director General of the Indo-German Chamber. Thereafter
the business delegation and the political delegation vis-
ited the German Centre in Gurgaon, where a presenta-
tion on the German Centre was organized

Laterinthe day on Tuesday, 17th November the busi-
ness delegation participated in the Baden-Wiirttemberg
International Forum entitled "Baden-Wiirttemberg - The
German Southwest: Your Gateway to Indo-German Syn-
ergies" presented by Dr. Hans-Dieter Roth, Commissioner
for Industrial Locations, bw-i. Following this, there was
an Indo-German Economic Forum on the topic"India-Ger-
many: Collaborating for Business Excellence".

0On 18th, Minister President Oettingeralong with the
political as well as the business delegation visited Bosch
Ltd.in Bangalore where a meeting with the management
as well as a visit of the company's production facilities
was scheduled. A visit to SAP Labs India and subse-
quently also to the client fair'SAP Tech@ED' and project
presentations followed. The Minister President also met
with the Governor of Karnataka, Hans Raj Bhardwaj. Fi-
nally the delegation visited Mumbai.

The seminars at the three locations visited were well
frequented withan average of 60 to 70 participants. Par-
allel to the seminars a full day matching took place atall
threelocations, too. All together 258 bilateral one-to-one-
meetings between Indian and 20 participating Baden-
Wiirttemberg companies took place. According tothere-
sponsegiven by the Baden-Wiirttemberg companies, 45
per cent of the talks can be rated as "very positive".

MUNICH AIRPORT

MESSE NURNBERG

TAKING YOUR BUSINESS TO THE NEXT LEVEL

esse Nirnberg is one of today's
M fastest-growing exhibition compa-

nies in Europe. The exhibition cen-
tre iseven one of the 15 largest in the world.
The secret for success for this enterprise is pre-
cise concepts and fair relationships - with
customers, new innovations and impeccable
value delivery at all time.

The exhibition site was opened in 1974
and has grown continuously ever since then.
The exhibition centre has been extended and
developed step by step since it was opened
with 60,000 m? in 1974 and now offers
160,000 m2 of display area (as of January
2007) in twelve halls grouped around the
central park. The site was planned to provide
logistics separation between visitors and ex-
hibitors, which guarantees smooth opera-
tion before and during exhibitions. The
Nurnberg Exhibition venue attracts nearly
24,000 exhibitors and 1.14 million visitors
annually.

"Nurnberg Messe offers a dynamic and
comprehensive event portfolio of own, part-
ner and guest events with currently over 90
exhibitions and congresses for various in-
dustries”, says Thomas Schlitt, Director De-
velopment Foreign Ventures.

"The success of our strategy proves we are
right, as the Exhibition Centre Nuremberg has
registered a constant rise in the number of
exhibitorsand visitors over the past years. Es-
pecially encouraging is that round about 35
% of all trade visitors belong to the top man-

agement level", adds Thomas Schlitt.

Nurnberg Messe stands for a clear profile
with professional competence and innovative
exhibition concepts: events for specialists
made by specialists, international exhibi-
tions precisely tailored to the relevant target
groups have become established events in
Nuremberg. Exhibitors and visitors from the
trade meet here to exchange views and make
contacts. In addition to purely trade fairs,
Nurnberg Messe with its adjacent Congress
Center offers optimum facilities for accom-
panying congresses.

Some of the specific sectors that consti-
tutes Messe Nirnberg's event profile includes
IT + Electronics , under this some globally
recognized events are embedded world Ex-
hibition &Conference Nirnberg, SENSOR +
TEST The Measurement Fair, PCIM Europe
Power Electronics / Intelligent Motion /
Power Quality etc.

Processing + Packaging is another sector
of great significance. Brau Beviale European
Trade Fair for the Beverage Industry, EURO-
PEAN COATINGS SHOW for Adhesives,
Sealants, Construction Chemicals,
POWTECH International Trade Fair for Me-
chanical Processing Technologies and Instru-
mentation, FachPack Trade Fair for Packag-
ing Solutions to name a few.

Building + Construction sectors includes
world renowned events such as Chillventa In-
ternational Trade Fair Refrigeration, Air Con-
ditioning and Ventilation, Heat Pumps, Gal-

ban Green and Open Spaces Design
- Construction - Maintenance,
Stone+tec International Trade Fair
of Natural Stone and Stoneprocess-
ing Technology, fensterbau/frontale
International Trade Fair Window,
Door and Facade Technologies, com-
ponents, prefabricated units.

Inthe Social, Health + Public Sec-
tor domain events such as Al-
tenpflege+ProPflege Exhibition and
Congress for Nursing, Therapy, Care
+ Professional Patient Care, Con-
Sozial Trade Fair and Congress for the
Social Services Market in Germany
have gained great reputation.

Consumer Goods One of the
strength areas has BioFach - World
Organic Trade Fair, IWA & Outdoor-
Classics High performance in target
sports, nature activities, protecting
people etc.

Besides sectors few public inter-
est events are also organized by
Messe Nurnberg such as akademika-
The Recruiting Exhibition, CON-
SUMENTA Nirnberg Consumers Ex-
hibition and Special Display etc.

"Good service is the heart of every
exhibition. Whether you come to
Nirnberg Messe as organizer, ex-
hibitor or visitor, it is important that
you feel really at home here. Our team is
available to serve the total gamut of activities
such as Stand construction ,Technical Ser-
vices, Logistics, Marketing etc, essentially we
provide extensive expert support to make
sure you can concentrate on the essentials -
doing business", adds Thomas Schlitt.

The CCN Congress Center Nurnbergisato-
tally newworld of congressing. More than 35
congress halls and rooms with modern high-
tech equipment and a total capacity of over
11,000 participants are available for use.

Messe Nurnberg is also expanding its hori-
zon to newer and emerging markets. "We
are already active in USA, Brazil, China, Rus-
sia, Argentina, Japan and India. Around 50
million Euro has been planned for new ex-
hibitions in the next 10 years", explains
Thomas Schlitt. Currently Messe Nurnberg
has 42 representatives in 84 countries.

"It goes without saying that we have def-
inite plans for India , we are represented by
Indo-German Chamber of Commerce and
recently we organized BioFach India -Inter-
national Organic Trade Fair between 18th -
20 November in Mumbai in association with
India Organic. Producers and growers of or-
ganic food from India met with International
suppliers for business and showcased their
products. The show was very well received
by the participants”, adds Thomas Schlitt.

Messe Nurnberg is also well placed to host
the first Bulk Solids India 2010 in Mumbai
on March 2-3, 2010.

around the world have

undergone a significant

transformation. In the
pastthey were just transport centres
facilitating the arrival and de-
parture of travelers but now they are
much more than that. Today they
have a multifunctional role rang-
ing from offering conference facil-
itiesto retail mallsand awide choice
of recreations. Munich Airport
is no exception.

Taking into account the number
of arrivals and departures, Munich
Airport is considered the second
busiest passenger airport in Ger-
many and ranks seventh amongst
Europe's ten leading airports. Over
the years, Munich has also achieved
ahigherworld-wide ranking, rising
from 49th place in 1996 to 28th in
2007.

Known for its top class services,
Munich Airport has earned quite a
few laurels on its way to the top. In
the 2007 World Airport Awards, Mu-
nich Airport was not only named
Europe's best airport for the third
time insuccession, butitalso ranked
as the fourth best world-wide.

These awards and its consistent
performance have led to Munich
Airport earning the reputation as
an important hub in European and
international aviation. Today, the
airport caters to a large number of
flyers many of whom fly to Munich
in order to catch onward flights to
destinations all over the world. In
2007, these passengers accounted
for 35 per cent of its traffic. Mu-
nich's two terminals, located at the
heart of the airport campus, to-
gether handled roughly 34 million
passengers during 2007.
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exporter and the state of Bavaria
currently has an export ratio of 45
percent. This means that Munich
Airport's cargo hub is a valuable
and important regional asset. The
airport's excellent connections to
the global aviation network offer
Bavaria's exporters quick and easy
access to the world's key markets.
At the same time, the quality of air
transport services to and from Mu-
nich isboosting Bavaria's appeal as
a business location for foreign as
well as local investors.

Apart from managing the flag-
ship Munich Airport, the airport
company today exports its manage-
mentservices globally. Operational
Readiness & Transfer (ORAT) is
among the foremost services in its
portfoliowith arecord of more than
10 ORAT projects having been un-
dertaken within the last 15 years. To-
day, Munich Airportis recognized as
the world leader in Operational
Readiness and Airport Transfer for
new airports and for extensions to
existing ones .

"In addition to the ORAT consul-
tancy, we are able to support our
clients with other services such as
Airport Operations training, Safety
Management Systems (SMS) , Air-
port Simulation (AS) and IT System
Consultancy " says Hans - Joachim
Klohs, Vice President for Central In-
frastructure at Munich Airport. The
company has successfully com-
pleted projects at Kuala Lumpur In-
ternational Airport , Athens Inter-
national  Airport,  Bangkok
International Airport, Durban Inter-
national Airport to name but a few
and is all set to tap the potential in
India.

WHERE
THE
SKY IS
THE
LIMIT




