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Abstract

Rising incomes, better financing for vehicles and improved roads are the combined drivers 

for strong growth of the automotive sector in India (KPMG 2007).  In the fiscal year 2006-07, 

the domestic passenger car market grew by 20 percent, making India one of the fastest 

growing passenger car markets in the world in absolute terms (SIAM 2008; OICA 2007). The 

recent introduction of the low-cost small car concept Tata Nano has generated much hype and 

generated discussion on the emergence of a burgeoning global low-cost small car market.  

This study conducts a comprehensive evaluation of India’s small car automobile industry and 

analyzes its role as potential lead market for the low-cost small car concept. 
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